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..and welcome to the Fifth Annual National Conference of College Broadcasters! 
This is expected to be our most exciting conference to date, with more than 500 delegates and 
media professionals converging on the Brown campus and the Omni Biltmore Hotel for this 
extended weekend of interaction, learning and awards. We are confident that you will leave 
here inspired by what you have absorbed, re-energized to take on challenging issues at your 
stations, and with a leg up on your peers if you decide to enter the media world as a career. 


Because of your response, we have added an additional day to the conference and compiled a 
wide array of more than 90 seminars, panels and speeches by an equally broad and impressive 
array of speakers from across the media spectrum. Topics range from ethics to engineering, 
from cable networks to marketing, from fundraising to formatting and much more. You will 
recognize many of the panelists’ names and session topics, but we hope you will also explore 
areas you do not know much about because—like the media industry itself—the wealth of 
information and expertise here is vast. The people are approachable; they have volunteered to 
come here to meet you and share ideas. Collect business cards and follow up after the 
conference with those individuals you have met. You never know where it might lead one day. 


NACB now begins its fifth year, with total membership topping 900 (including more than 570 
station members). That proves you have found our member services valuable—College 
Broadcaster magazine, U Network, national and regional conferences, the Station Handbook, 
national sponsorship cooperative, discounted station ratings, free expert legal and engineering 
help, representing you on national issues and helping solve your specific station problems. 


Weare particularly excited this year about two new conference events. Join us Thursday at the 
ASCAP MusicShowcase, featuring up-and-coming artists. Before youreturn from whence you 
came, we hope you attend Sunday's Fox TV's Class of '96 Food for Thought Roundtables— 
discussions with your peers on a variety of topics and special network screenings. 


We are proud to present the 2nd National College TV Programming Awards—sponsored by 
All News Channel, CNN, The Cartoon Network, Comedy Central, CVC Report, E! Entertain- 
ment Television, ESPN, Fox, HBO and The Learning Channel—and The Interep Radio Store 
2nd Annual National College Radio Awards, with additional sponsorship from WYNK-FM/ 
AM. Cash and prizes totalling over $7,500 will be awarded in two gala ceremonies on Saturday 
night, emceed by comedian Rich Hall. These awards recognize college radio and TV as exciting 
media in which to work. In fact, our theme this year, "Now See Hear: Directions for the Future" 
is college broadcasting's call to urge the world to notice what it produces: creative program- 
ming that stretches existing formats and genres and experiments with new ones to help find 
directions for the industry's future. Let’s take advantage of our time together. 


Glenn, JoAnn and David 
NACB Directors 
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REGISTRATION AND INFORMATION 

THU 12pm-5pm, FRI 9am-6pm, SAT 9am-4pm 
Registration in the Garden Room of the Omni 
Biltmore Hotel (2nd floor) is NACB’s center of 
operations during the Conference. If you do 
not know where to go, who to ask, or what to 
do, come to registration. You can leave and 
pick up messages at registration. 


YOUR BADGE 

Your badge is your ticket to every conference 
event this weekend. Do not lose it. Display it 
prominently at all times. Badges are non- 
transferable. 


CONFERENCE SHUTTLE 

FRI 6pm-11pm, SAT 7pm-12am 

For your convenience, NACB provides a free 
shuttle for events taking place at the Brown 
University campus. The bus will run between 
Brown’s Faunce Arch, the Biltmore Hotel and 
the Holiday Inn, making the rounds every 25 
minutes. 


CAMPUS PHONES 

The blue light phones mounted on posts and 
buildings around campus only dial within the 
Brown campus community. Feel free to use 
them for any on-campus calls. There is an red 
emergency button for instant connection to 
campus security. Note: To dial a campus phone 
while on campus, use only the last four digits. 
When off-campus, dial the 863- prefix. 


SAFETY 


We're very proud of our home, but Provi- 
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dence, like any other city, can be somewhat 
unsafe after dark. We urge you to exercise 
extreme caution when walking around cam- 
pus and downtown. Never walk alone at 
night; take the shuttle or goin groups. Brown 
University operates a free security shuttle 
that runstwo routes around campus between 
5pm and 3am. A security shuttle hits each 
stop every 20 minutes. 


ALCOROL POLICY 

The drinking age in Rhode Island is astrictly- 
enforced 21 yearsofage. You may becarded/ 
proofed at bars and clubs during your stay in 
Providence. 


PARKING 


All participants may use Providence street 
parking and Brown lots during the day. In 
addition, youcanleave your car at the Biltmore — 
Hotel ($7/day) and use the NACBshuttle bus | 
for campus events. 


DIRECTIONS TO THE OMNI BILTMORE (421-0700) 


From the Brown campus, Angell Street flows 
(one-way) down College Hillinto Providence. 
Turn left onto South Main at the cement 
barricades and take your first right down a 
winding path. After passing throughacouple 
of skyscrapers, you enter Kennedy Plaza. 
Directly across is the Biltmore. Turn right, 
drive around the plaza, and take the first 
right past the Biltmore into the parking lot 
immediately behind it. 


DIRECTIONS TO THE HOLIDAY INN (831-3800) 
From Brown, Angell Street flows (one-way) 


down College Hill into Providence. Turn left 


RUN FOR NACB'S. 
EXECUTIVE BOARD! 


onto South Main at the cement barricades 
and take your first right down a winding 
path. After passing through a couple of sky- 
scrapers, you enter Kennedy Plaza. At the 
light, you must turn right. Instead of follow- 
ing the road around the plaza, go straight 
down Exchange Terrace. Veer left and drive 
a block and a half down Sabin Street. On the 
left, just before Atwells Avenue, is the Holi- 
day Inn. 
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4 ROW SEE HEAR: DIRECTIONS FOR THE FUTURE 


Applications due by Friday, Noy. 20 at the 11am 
Candidates Meeting in State Suite C (2nd floor, 
Biltmore}. Farms available at mecting and at 
Conference Registration table. Pre-applied 
candidates should also attend this meeting. 


THURSDAY ROY. 18 


12pm-5pm 


REGISTRATION 
Garden Room (2nd floor, Omni Biltmore Hotel) 


2pm-2:55pm Roundtables 


MUSIC BREAKOUT: AOR 
L’ Apogee 18 (18th floor) 
Mod.: Ami Bennett, PDG 


WUSIC BREAKOUT: METAL 
Salon 3 (17th floor) 


MUSIC BREAKOUT: RECGAE 
Salon 7 (18th floor) 
Mod.: Jared Ash, WBRU-FM 


PROGRAM DIRECTORS 
Bacchante (2nd floor) 


STUDENT GENERAL MANAGERS: RADIO 
State Suite A (2nd floor) 
Mod.: Jacob Levy, General Mgr., WBRU-FM 


STUDENT CENERAL MANAGERS: TY 
State Suite C (2nd floor) 
Mod.: Angela Peterson, Special Events Prod., 
Innovation Video 


TV BREAKOUT: COMEDY 
State Suite B (2nd floor) 
Mod.: David Singh, Acting Network Dir., 
NACB 


TV BREAKGUT: NEWS 
Ballroom Foyer (17th floor) 
Mod.: Michael Steiner, Columbia College 


3pm-3:55pm Roundtables 
BREAKOUT: CONTEMPORARY CHRISTIAN 


BAT 


L’ Apogee 18 (18th floor) 
Mod.: Randall King, Fac. Ado., WENC-FM 


MUSIC BREAKOUT: WEW AGE 
Salon 3 (17th floor) 


MUSIC BREAKOUT: URBAN 
Salon 7 (18th floor) 
Mod.: Ricardo Howell, WBRU-FM 


NEWS AND PUBLIC AFFAIRS 
Ballroom Foyer (17th floor) 
Mod.: Jason Bordoff, News Dir., WBRU-FM 


PROMOTIONS DIRECTORS 
Bacchante (2nd floor) 
Mod.: Pete Nyberg, Special Projects Dir., 
KSJS-FM 


THE VOLUNTEER STAFT DILEMMA 
State Suite A (2nd floor) 
Mod.: Pol VanRhee, Station Mgr., KS]S-FM 


TV BREAKOUT: MUSIC VIDEO 
State Suite B (2nd floor) 
Mod.: Robert Campanell, Producer, Cyberia 


TV BREAKOUT: PUBLIC AFFAIRS/DOCT. 
State Suite C (2nd floor) 
Mod.: Angela Peterson, Special Events Prod., 
Innovation Video 


4pm-4:55pm. Roundtables 


FACULTY FORUM 

Bacchante (2nd floor) 
Mod.: Dan Panici, Prof., Berry College 
Nancy Kaplan, Prof., Hofstra U. 


FUNDRAISING 
State Suite A (2nd floor) 
Mod.: Pol VanRhee, Station Mgr., KSJS-FM 


WUSIC BREAKOUT: POLX/COUNTRY 
L’ Apogee 18 (18th floor) 


WUSIC BREAKOUT: JAZZ 
Salon 3 (17th floor) 
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Mod.: Jared Ash, WBRU-FM 


MUSIC BREAKOUT: TOP 40/CHR 
Salon 7 (18th floor) 


SPORTS RADIO & TY 
Ballroom Foyer (17th floor) 
Mod.: Warren Kozierski, GM, WBSU-FM 


TV BREAKOUT: DRAMA 
State Suite B (2nd floor) 


9pm 


ASCAP MUSIC SHOWCASE 
Red Brick Tavern (122 Fountain St.) 
All registrants are invited to attend this 

showcase featuring Boston Rumble winner 
Big Catholic Guilt, Famous Music’s Works 
on Blue and TVT Records’ Emergency 
Broadcasting Network, located literally 
around the corner from the Biltmore. The 
first of our three $650-value prizes for a 
media week in New York or Los Angeles 
and other music prizes will be given away 
at 9:00pm. Must be present to win. Free 
food, too! Badge holders not guaranteed 
admission after 9:30. 


FRIDAY NOV. 20 
Yam-6pm 


REGISTRATION 
Garden Room (2nd floor, Omni Biltmore Hotel) 


NACE CONFERENCE TRADE SHOW 
Garden Room (2nd floor) 

Don't miss the many products and services 
from radio and TV equipment to 
programming—see what's new from a 
record 25 exhibitors this year! 


9:30am-10:50am Panels 
BROADCAST WITHOUT COMPROMISE: CENSORSHIP 
6 BOW SEE REBAR: 


AND THE FIRST AMENDMENT 
Grand Ballroom (17th floor) 
Mod.: Barton Carter, Prof., Boston U. 
Lou Conrad, General Mgr., WRBB-FM 
John Crigler, Attorney, Haley, Bader & Potts 
Pol VanRhee, Station Mgr., KS]S-FM 


RADIO DRAMA PRESENTATION 

Ballroom Foyer (17th floor) 
Mod.: Sue Zizza, Faculty Adv., WRHU-FM 
Hofstra Radio Works Players 


1lam-12:15pm Seminars 


CURSE OR BLESSING: NPR USURPS COLLESE RADIO 
Bacchante (2nd floor) 
Mod.: Michael Steiner, Columbia College 
David Dunaway, Prof., U. of New Mexico 
Mark Tolstedt, Faculty Adv., WWSP-FM 


INTRODUCTION TO COLLEGE RADIO 

Grand Ballroom (17th floor) 
Mod.: Glenn Gutmacher, Exec. Dir., NACB 
Vic Michaels, Operations Mgr., WGAO-FM 


INTRODUCTION TO COLLEGE TY 
State Suite A (2nd floor) 
Mod.: Dan Panici, Prof., Berry College 
Steve Klinenberg, Think Tank Entertainment 


MAXIMIZE YOUR INTERNSHIP 
State Suite B (2nd floor) 
Mod.: Joel Heller 
Angela Peterson, Special Events Prod., 
Innovation Video 


STATION OPERATIONS 

Salon 7 (18th floor) 
Ajit Daniel, Prof., Winona State U. 
David Kintsfather, Prof., Kutztown U. 
Greg Luft, Prof., Colorado State U. 


TELEVISION PROGRAMMING OPTIONS 
Ballroom Foyer (17th floor) 
Jeff Southard, Special Projects Dir., NACB 


EXECUTIVE BOARD CANDIDATE MEETINGS 
State Suite C (2nd floor) 


PIRECTIONS POR THE FUTURE 


various members of current NACB Board 


12:30pm 


LUACH 
L’Apogee 17 (17th floor) 
Box lunches available for pickup 


Ipm 


NATIONAL SPONSORSHIP COOPERATIVE MEETING 
Grand Ballroom (17th floor) 
Mod.: Glenn Gutmacher, Exec. Dir., NACB 
Find out what your station can do to earn 
underwriting and promotional revenue 
through the new College Radio Cooperative 
with The Interep Radio Store. 


U NETWORK PLANNING MEETING 
Ballroom Foyer (17th floor) 
Mod.: David Singh, Acting Network Dir., 
NACB 
Jeff Southard, Special Projects Dir., NACB 
We will look at the current state of U 
Network, discuss the new U Network 
Program Exchange (U/X) and 
programming plans for the future. 


2:15pm-3:30pm Seminars 


BREAKING INTO HOLLYWOOD 

Bacchante (2nd floor) 
Mod.: Steve Klinenberg, Think Tank Ent. 
Gary Socol, Dir., Studio Specialty Series, E! 


CONTINUING EDUCATION 
L’Apogeé 18 (18th floor) 
David Kintsfather, Prof., Kutztown U. 
Marjorie Lewis, Dir./Grad. Admissions, 
Emerson College 
Rick Stephens, Prof., U. of South Carolina 


ENGINEERING TELEVISION 
Ballroom Foyer (17th floor) 
Bob Doyle, Pres., MicroCosmos 
Ned LaMont, Pres., University Television 


PATI 


EXPERIMENTAL TY 

State Suite B (2nd floor) 
Robert Campanell, Producer, Cyberia 
Steve Drucker, Media Lab, MIT 


FUNDRAISING 
Grand Ballroom (17th floor) 
Mod.: Glenn Gutmacher, Exec. Dir., NAC3 
Cary Tepper, Sr. Assoc., Meyer, Faller, 
Weisman & Rosenberg 
Pol VanRhee, Station Mgr., KSJS-FM 
Jeff Whipple, Pres., NCRA 


INDUSTRY ISSUES 
Salon 7 (18th floor) 
Larry Budner, Prof., Rhode Island U. 


TURNING OVER THE MIC 
State Suite A (2nd floor) 
Mod.: Pete Nyberg, Special Projects Dir., 
KSJS-FM 
Gary Chetkof, Pres., CABN 
Michael Gonzalez, SPIN 


3:45pm-5pm Seminars 


BURNING THE TOASTER 
State Suite C (2nd floor) 
Mod.: Jan Dragoon, Sales Rep., Crimson 
Tech 


FORMATS OF THE FUTURE 
Ballroom Foyer (17th floor) 
Jon Clark, Marketing Mgr., Shively Labs 
Bob Doyle, Pres., MicroCosmos 
Laura Tyson, Marketing Mgr., Broadcast 
Supply West 


HIGH SCHOOL MANAGERS 
Salon 3 (17th floor) 
Bob Long, Station Mgr., WSTB-FM 


MEDIA CURRICULUM 
Salon 7 (18th floor) 
Mod.: Dan Panici, Prof., Berry College 
David Dunaway, Prof., U. of New Mexico 
Ronald Pesha, Prof., Adirondack Cmty. 
College 


ORAL 7 


Tony Silvia/Glen Ramsey, U. of Rhode Island OVERVIEW OF THE ‘82 CAMPAICN 


WUSIC INDUSTRY CAREERS 
Grand Ballroom (17th floor) 
Mod.: Jeff Cohen, Dir., Writer/PR, BMI 
Nick Ferrara, Atty., Serling, Rooks & Ungar 
Jeff Sodikoff, Alt. Promo. Reg. Mgr. NE, 
Mercury 


ROMANCE. MURDER AND SCANDAL 

State Suite B (2nd floor) 
Kevin Dobstaff, Exec. Prod., “Semesters” 
Beth Haiken, Head writer, “Semesters” 


WRITING A GOVERNING DOCUMENT 
State Suite A (2nd floor) 
Jeff Whipple, Pres., NCRA 


6pm-7:30pm 
STUINO TOURS - BTY & WERU-FWAM 
Meet in Salomon Center lobby 
8pm 


KEYROTE ADDRESS: 

MICHAEL FUCHS. 

CHAIRMAN AND C&O. HBO 

Salomon Center 101, Brown University 


9:30pm. 


WELCOMING RECEPTION 
Sayles Auditorium, Brown University 


SATURDAY OV. 21 


9:30am-10:50am Panels 


THE “CUTTING EDGE” SHARP 

Grand Ballroom (17th floor) 
Peter Cooper, Mute Records 
Robin Eisgrau, Ind. Label editor, Rockpool 
Mike Osbourne, Program Dir., WBRU-FM 
Curt St. Thomas, Music Dir., WENX-FM 


8 BOW SEE REAR: 


Ballroom Foyer (17th floor) 
Mod.: Dirk Smillie, Media Studies Center, 
Columbia U. 
Mary Bubala, Morning Anchor, WBNG-TV 
Anne Edwards, Dir./Press Advance, Clinton] 
Gore campaign 
Mark Jurkowitz, Media critic, The Phoenix 


1lam-12:15pm Seminars 


AIRCHECK/RESUME REVIEW 
Grand Ballroom (17th floor) 
Oedipus, Program Director, WBCN-FM 


CAREERS WW TY DEVELOPMENT 
L’ Apogee 18 (18th floor) 
Mod.: Steve Klinenberg, Think Tank Ent. 
Una Hart, Exec./New Writers, Warner Bros. 
TV 
Sheila Shayon, VP/Special Projects, HBO 


COMEDY WRITING 
L’Apogee 17 (17th floor) 
Mod.: David Singh, Acting Network Dir., 
NACB 
Rich Hall, comedian 
Leisa Henry, Mktg./PR Mgr., Warner Bros. 
TV 


MORE THAN TALKING HEADS 

Bacchante (2nd floor) 
Mod.: Randy Hillebrand, Prof., Hofstra U. 
Mary Bubala, Morning Anchor, WBNG-TV 


PROFESSIONAL EXPERIENCE VS. 
Salon 7 (18th floor) 


Nancy Kaplan, Professor, Hofstra University 
Warren Kozierski, General Mgr., WBSU-FM 


RADO HEWS 
State Suite C (2nd floor) 
Mod.: James McCluskey, Prof., U. of 
OKlahoma 
Drew Jacobs, General Mgr., WPSC-FM 
Michael Ludlum, Visiting Prof., New York U 


BIRECTIONS POR THE PUTURE 


RI i 


SALES PRESENTATION 
State Suite A (2nd floor) 
George Hyde, Exec. VP, Radio Adv. Bureau 


THE DEDICATED AND THE DOCUMENTARY 
State Suite B (2nd floor) 
Rory O’Connor, Pres., Globalvision, Inc. 
Danny Schechter, Exec. Prod., Globalvision, 
Inc. 


12:30 pm 


LACH 
L’ Apogee 17 (17th floor) 
Box lunches available for pickup 


Ipm 


NACB BOARD OF DIRECTORS ELECTIONS 
NACB ANNUAL BUSINESS MEETING 
Grand Ballroom (17th floor) 
Candidate interviews and elections; all 
NACB members are encouraged to attend 


2:15pm-3:30pm Seminars 


CABLE NETWORKING 

L’ Apogee 18 (18th floor) 
Mod.: Bill Durand, Legal Counsel, NCTA 
Art Bell, VP/Programming, Comedy Central 
Mark Kozaki, Sr. Mgr./Program Evaluation, 

Discovery Networks 

McAdory Lipscomb, VP/Comm., Showtime 
Gary Socol, Dir./Special Studio Series, E! 


CAREERS IN RAIAO 
Ballroom Foyer (17th floor) 
Mod.: Geoff Bird 
Oedipus, Program Director, WBCN-FM 
Caroline Riley, Sr. Acct. Exec., The Interep 
Radio Store 
Curt St. Thomas, Music Dir., WENX-FM 


CAREERS IN TY 
Grand Ballroom (17th floor) 
Mod.: Joel Heller 


BATI 


Robert Morton, Co-Exec. Prod.,"Late Night” 
Bill Boggs, Exec. Prod., Court TV 


ETHICS IN MEDIA 
L’ Apogee 17 (17th floor) 
Mod.: Randy Hillebrand, Prof., Hofstra U. 
Anne Edwards, Dir./Press Advance, Clinton/ 
Gore 
Michael Ludlum, Visiting Prof., New York U 


INDEPENDENTS 
State Suite B (2nd floor) 
Rory O'Connor, Pres., Globalvision, Inc. 
Danny Schechter, Exec. Prod., Globalvision, 
Inc. 


MARKETING STRATEGIES 
Bacchante (2nd floor) 
Mod.: Pete Nyberg, Special Projects Dir., 
KS]S-FM 
Donna Halper, Pres., Halper & Associates 
Steve Warren, Pres., MOR Media 


MUSIC PRESS 
State Suite C (2nd floor) 
Mod.: Bob Guccione, Jr., Editor/Publisher, 
SPIN 
Robin Eisgrau, Ind. Label editor, Rockpool 
Sharon Steinbach, Editor, CVC Report 


STOP BEATING A DEAD HORSE 

Salon 7 (18th floor) 
Mod.: Ann Peck: Grad. Asst., KJHK-FM 
James McCluskey, Prof., U. of Oklahoma 
John Murphy, General Mgr., WHUS-FM 


VISUAL MEDIA LITERACY 
State Suite A (2nd floor) 
Karen Webster, NE Center for Media Values 


3:45pm-5pm. Seminars 


ASK A LAWYER 
Bacchante (2nd floor) 
Eleanor Applewhaite, General Counsel, 
WNET-TV 
Laura Mizrahi, VP, Comm. Tech. Inc. 


ORAL 9 
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Cary Tepper, Sr. Assoc., Meyer, Faller, 
Weisman & Rosenberg 


CAREERS IN BROADCAST JOURNALISM 
L’ Apogee 17 (17th floor) 
Mary Bubala, Morning Anchor, WBNG-TV 


CAREERS IN CORPORATE COMMUNICATIONS 
State Suite C (2nd floor) 
Mod.: Angela Peterson, Special Events Prod., 
Innovation Video 
Steve Blinn, Dir./Media Relations-Licensing, 
BMI 
McAdory Lipscomb, VP/Communications, 
Showtime Networks 


GETTING IN THE CAME 

Salon 3 (17th floor) 
Mod.: Warren Kozierski, GM, WBSU-FM 
Tom Star, Pres., Sports Final Radio Network 


| WART MY MUSIC VIDEO 
State Suite A (2nd floor) 
Mod.: Sharon Steinbach, Sr. Editor, CVC 
Report 
Dennis Boerner, Atco/Interscope 
Gary Fisher, Sony Music 
Mark Klein, Relativity 


NOVEL SOURCES OF PROGRAMMING 
State Suite B (2nd floor) 
Art Bell, VP/Programming, Comedy Central 
Mark Kozaki, Sr. Mgr/Program Evaluation, 
Discovery Networks 
Gary Socol, Dir./Special Studio Series, E! 


TELECOURSES 
Salon 7 (18th floor) 
Jack Sousa, Dean, Cmty. College of RI 


TV TALK SHOWS 
L’ Apogee 18 (18th floor) 
Bill Boggs, Exec. Prod., Court TV 
Cathy Chermel, Exec. Prod., "NightTalk with 
Jane Whitney” 
Robert Morton, Co-Exec. Prod.,"Late Night” 


WHAT HAVE YOU DONE POR WE LATELY? 


10 BOW SEE REAR: 


Grand Ballroom (17th floor) 
Mod.: Scott Byron, East Coast A&R Dir., 
Zoo Records 
Ami Bennett, PDG 
Missy Callazzo, MegaForce 
Peter Cooper, Mute Records 
Sharon Joffe, Arista Records 
Jerry Rubino, RadioActive Records 
Chuck Slomovitz, Virgin Records 


5:15pm-6:30pm Seminars 


DUCT TAPE AND A PRAYER: SOLUTICNS FOR YOUR 

STATION 

Bacchante (2nd floor) 
Jon Clark, Marketing Mgr., Shively Labs 
Laura Mizrahi, VP, Comm. Tech. Inc. 
Laura Tyson, Marketing Mgr., BSW 


EDUCATING YOUR AUDIENCE 
State Suite C (2nd floor) 
Mod.: Bob Guccione, Jr., Editor/Publisher, 
SPIN 
Fred Massie, Save the Bay 
Margaret Hennessey, Amnesty International 
Jaci Rann, Ad Council 


FUTURE SHOCK 
State Suite A (2nd floor) 
Gary Chetkof, President, CABN 
Caroline Riley, Sr. Acct. Exec., The Interep 
Radio Store 
Steve Warren, Pres., MOR Media 


LIFE AFTER SESAME STREET 

Lobby Suite 1 (1st floor) 
Angela Horton, Storer Cable-Louisville 
Liz Kline, KidsNet 


6:30pm-7:30pm 


DINER BREAK 
Enjoy Providence’s wide variety of 
restaurants and eateries (see "Restaurants 
and Bars” listing section later in this 
guide. Please patronize our advertisers—see 
ads in last section. Providence is a great 
place to eat!) 


BIRBCTIONS POR THE PUTURE 


8pm-9pm 


THE INTEREP RADIO STORE 2ND ANNUAL NATIONAL 

COLLEGE RADIO AWARDS EMCEED BY RICH HALL 

101 Salomon, Brown University 

Presentation of over $5,000 in station/ 

individual awards; all conference 
participants are encouraged to attend. 
Hear the best of college radio from around 
the country. And don't miss the antics of 
nationally-renowned comedian Rich Hall, 
our emcee! The second of our three $650- 
value prizes for a media week in New York 
or Los Angeles and other music prizes will 
be given away...if your name is put in the 
hat by 8:00pm. Must be present to win! 


9:10pm 
ANNOUNCEMENT OF BOARD OF DIRECTORS-ELECT 
9:15pm-10:15pm 


THE 2ND ANNUAL RATIONAL COLLEGE TY 

PROGRAMMING AWARDS EMCEED BY RICH HALL 

101 Salomon, Brown University 

Presentation of over $2,500 in station/ 

individual awards by representatives of 
cable and broadcast networks. Some of 
America’s best student TV in ten different 
categories will make this a video show to 
remember-not to mention more comedy 
from our celebrity emcee! All conference 
participants are encouraged to attend. The 
last of our three $650-value prizes for a 
media week in New York or Los Angeles 
and other music prizes will be given 
away...if your name was put in the hat. 
Must be present to win! 


SUNDAY ROV. 22 
9:30am-12pm 
POX TV'S CLASS OF ‘88 FOOD FOR THOUGHT 


PATI 


Grand Ballroom (17th floor) 

Free brunch and roundtables on various 
topics of interest. Great opportunity to 
learn one-on-one. Hop from one to 
another! Topics include: 

"Danish with Mary's Danish”: Special 
appearance by the members of this 
alternative chart-topping band. Free audio 
IDs for stations! 

"Easy Dollars for Your Station”: 
Fundraising ideas galore! 

“Engineering Issues”: Solve those technical 
problems. 

“Faculty Roundtable": Dealing with faculty- 
specific issues. 

“International College Radio”: Learn what's 
happening outside the U.S. from managers 
of Canadian and British college stations! 

“Legal Issues": NACB’s Washington, DC, 
communications lawyer answers your 
questions—and the meter’s not running. 

"Music Licensing”: How do royalties work? 
What are college stations responsible for? 
Experts tell you the answers. 

"Regional Involvement": Want to build a 
network of stations in your part of the 
country? NACB’s new regional chapter 
system will explain how. 

"Virtual Reality”: Video by computer, 
cyberpunk and more. It's the next phase in 
college TV! 

"Warner Writing Workshop": The 
prestigious seminar taught by Warner 
Bros. TV for aspiring young TV writers 
comes to NACB. 


Ballroom Foyer (17th floor) 

Fox TV Screenings and Q&A: Special 
screenings of the pilots of two new Fox 
shows (“Class of ‘96” at 9:30am;“The Ben 
Stiller Show” at 11am) plus a Q&A 
session with star Lisa Dean Ryan (formerly 
girlfriend Wanda on "Doogie Howser 
M.D.") and producer John Romano in 
between. Promotional opportunities with 
Fox available, including custom IDs 
recorded by the cast in Toronto after the 


conference by request. 
OAL 11 


Thursday-Friday 


THURSDAY NOV. 18 


“School Daze“ Roundtables 
These informal gatherings offer a chance for 
you to share ideas and solutions to problems 
with peers form other stations nationwide. 
Why reinvent the wheel? Introduce yourself, 
get acquainted with your peers, exchange cards 
and schmooze. 


2pm-2:55pm 


MUSIC BREAKOUT: AOR 

MUSIC BREAKOUT: METAL 

MUSIC BREAKOUT: REGGAE 
PROGRAM DIRECTORS 

STUDENT GENERAL MANAGERS: RADIO 
STUDENT GENERAL MANAGERS: TY 
TV BREAKOUT: COMEDY 

TV BREAKOUT: NEWS 


3pm-3:55pm 


MUSIC BREAKOUT: CONTEMPORARY CHRISTIAN 
MUSIC BREAKOUT: NEW AGE 

MUSIC BREAKOUT: URBAN 

NEWS AND PUBLIC AFFAIRS 

PROMOTIONS DIRECTORS 

THE VOLUNTEER STAFF DILEMMA 

TV BREAKOUT: MUSIC VIDEO 

TV BREAKOUT: PUBLIC AFFAIRS/DOCUMENTARY 


4pm-4:55pm 


FACULTY FORUM 

FUNDRAISING 

MUSIC BREAKOUT: FOLK/COUNTRY 
MUSIC BREAKOUT: JAZZ 

MUSIC BREAKOUT: TOP 40/CHR 
SPORTS RADIO & TY 

TV BREAKOUT: DRAMA 


FRIDAY NOV. 20 
9:30am-10:50 am 


Bibs Coe ore Ee ONS 


BROADCAST WITHOUT COMPROMISE: CENSORSHIP 
AND THE FIRST AMENDMENT 

Howard Stern was recently slapped with the 
largest FCC fine in history for indecent pro- 
gramming. Other cases involving the limits of 
broadcast programming have been widely 
publicized in the past years, such as NWA, 
Robert Mapplethorpe and Ice-T tonamea few. 
The relationship between college radio and 
the FCC has never really been harmonious, 
considering most college stations tradition- 
ally push the limits of FCC regulations, tiptoe- 
ing around nebulous explicit programming. 
Should there be limits? Is pushing the limits of 
programming really a case of protecting the 
first amendment or exploiting a stalemated 
issue that surely helps with ratings? 


RADIO DRAMA PRESENTATION 

Hofstra U.’s Radio Works players join us again 
this year. They will present some radio works 
live followed by an open discussion of various 
facets of radio drama, radio comedy and steps 
toward starting your own radio theatre series. 


llam-12:15pm 
CURSE OR BLESSING: NPR USURPS COLLEGE RADIO 


Administrators can sometimes be less than 
supportive of volunteer efforts at a student- 
run radio station. As licensees of the station, 
they can even decide to transform the station 
into a professionally-run NPR affiliate. Stu- 
dents in that situation may be left without a 
viable hands-on outlet, but the transition can 
alsoimprove thestation’s operation and broad- 
cast. What’s really best for the college, and for 
the students who wish to learn? 


INTRODUCTION TO COLLEGE RADIO 

Want tostart up a college radiostation? Or are 
you taking the helm of a struggling station? 
Then this is not a session to miss! Talk with 
NACB’s resident expert and other college ra- 
dio professionals about solutions to your prob- 
lems and suggestions for future growth. 


INTRODUCTION TO COLLEGE TY 


i i re ee ee el 
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DIRECTIONS POR THE PUTURE 


Do Sb Re eee ee 


Translating a love of producing TV shows into 
starting a student TV station can be more than 
a difficult task. To make it easier, this session 
will cover potential start-up obstacles as well 
as sorting priorities and tasks. 


WAXIMIZE YOUR INTERNSHIP 

Internships should do more than round out a 
résumé. Experience in the professional arena 
should complementclassroom knowledge, can 
shape decisions about ambiguous career goals 
or even lead to that first full-time job. This 
session will discuss where to find internships 
and how to make the most of one once you’ve 


got it. 


STATION OPERATIONS 

Faculty present their papers on the topic of 
_ radio and television station operations - from 
audience research to marketing non-commer- 
cial radio. An interactive discussion with the 
authors and audience members will follow. 


TELEVISION PROGRAMMING OPTIONS 

Most college TV stations are familiar with 
limited time, budget, equipmentand staff. But 
there isn’t a shortage of ideas. Additional 
sources of programming can be found in the 
school community, such as covering sporting 
events, school productions, student govern- 
ment meetings, comedy events, etc. , and tap- 
ping low-cost and free external sources of 
programming to fill out a program schedule.. 


2:15pm-3:30pm 


BREAKING INTO HOLLYWOOD 

What does it take to make it big in showbiz? A 
great script? Persevance? Luck? Contacts? Or 
a good waitering job? Learn a few tricks of the 
trade before making the trek to the movie 
capital of the world. 


CONTINUING EDUCATION 

Hadenough term papers yet? Graduateschool 
can mean more than another two-year love 
affair with a computer and an excuse to linger 
at thestation. Discuss the benefits of obtaining 


RATI 


Friday 


a higher media degree and specific school 
programs in this forum with educators. 


ENGINEERING TELEVISION 

Bring questions and be ready to take notes on 
a range of issues from solving basic engineer- 
ing problems and extending the life of older 
equipment on a limited budget to equipment 
buys and studio design. 


EXPERIMENTAL TY 

Experimental productions push the limits of 
technology to get that “on-the-edge” look. 
With the release of such flicks as The 
LawnMower Man and Freejackand the popular- 
ity of animation festivals, can we expect the 
industry to embrace more non-traditional 
genres? Where does one find a place in this 
growing niche of programming? 


FUNDRAISING 

Is the University tightening its financial belt, 
leaving your station feeling the squeeze? Brain- 
storm with professionals sensitive to your situ- 
ation and adeptin finding creative fundraising 
programs (not just underwriting!) to boost 
your no-frills budget. 


INDUSTRY ISSUES 

Faculty present their papers on various media 
industry issues, including cable regulation in 
the ‘90s. An interactive discussion with the 
authors and audience members will follow. 


TURNING OVER THE MIC 

If you're tired of rerunning format day after 
day, asyndicated program can supply variety 
to your airwaves. Take on a national perspec- 
tive by bringing breaking artists to your audi- 
ence when you can’t bring them into the stu- 
dio. Find out where to get free and low-cost 
programming outside the music library. 


3:45pm-5pm 
BURNING THE TOASTER 
The Video Toaster is quite the rage at college 


TV stations due to its graphic features and its 


ORAL 13 


DESCRI 


Pett UNS 


comparatively low cost. Attend thishands-on 
exhibit /demonstration of the capabilities of 
the Toaster and practical applications for stu- 
dent stations. 


FORMATS OF THE FUTURE 

This seminar will take a look into the future of 
radio and television hardware and software 
technologies. With therapid developmentsin 
technology, items that seem out of reach now 
may become the industry standard tomorrow 
—and trickle down to your station next week. 


HIGH SCHOOL MANAGERS 

High school station needs are similar in many 
ways to college station needs. This roundtable, 
however, will take a look at the differences in 
an interactive and informal session. 


MEDIA CURRICULUM 

Faculty present their papers on the topic of 
media curricula including innovative ap- 
proaches to specificradioand television tracks. 
An interactive discussion with the authors 
and audience members will follow. 


MUSIC INDUSTRY CAREERS 

The options for careers dealing with music go 
far beyond the confines of the on-air studio. 
The recording industry itself, label or artist 
representation, music publishing and licens- 
ing, music journalism and music business ad- 
ministration provide a wide spectrum of 
choices for the serious business major, deejay 
or ardent music lover. 


ROMANCE. MURDER AND SCANDAL 

Scantily-clad people , disaster and deception 
make up everyday life- in soap operas. Or on 
the college campus, for that matter. Discover 
what happens when you mix the upset of the 
daytime drama genre with the trials and tribu- 
lations of the exotic co-ed. 


WRITING A GOVERNING DOCUMENT 

Revise or update your station’s most valuable 
resource guide. Or if you’re starting from 
scratch, find out how to compose a station 
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constitution. 


SATURDAY OV. 21 
9:30am-10:50am 
KEEPING THE “CUTTING EDGE” SHARP 


Music vs. Money. This match has an endless 
amount of rebouts, especially in the “progres- 
sive music” arena. Is the cutting edgein conflict 
with corporate bucks? Do they co-exist at 
some happy medium? If so, does it mean that 
the “alternative” is some lofty goal never to be 
achieved in commercial radio? And back at 
the college station, to whom are the program- 
mers swearing allegiance? Members of the 
commercial industry offer their experience 
and opinions about the balancing act. 


OVERVIEW OF THE ‘82 CAMPAIGN 

The ’92 campaign has run its course — a presi- 
dent for the next term decided. Now that the 
fanfare has begun to die down, many are re- 
examining the role of the press in this year’s 
election politics and wondering if the news 
programmers were really the ones playing 
backroom politics. Curiosity abounds in how 
the candidates themselves were portrayed in 
the public view — or how they manipulated 
their position in the media to gain the most 
votes. In this year when the young adults 
were energized to rock the vote, it is crucial 
that they/we are aware whether or not the 
media did justice to its viewing audience- or if 
information and objectivity was sacrificed for 
ratings. 


Mam-12:15pm 


AIRCHECK/RESUME REVIEW 

What does a PD listen for on an aspiring jock’s 
tape? And what should be included on a 
résumé? Have those basic questions answered 
by Oedipus, program director of WBCN-FM 
(Boston) and former Billboard Program Direc- 
tor of the Year. He will evaluate aircheck tapes 


BIRECTIONS POR THE PUTURE 


DES Ro Pet bees 


on the spot, offering complements and con- 
structive criticism that can help youin your DJ 
job search. If you don’t have a tape with you, 
you are still welcome to come and ask ques- 
tions. 


CAREERS IN TY DEVELOPMENT 

“Developing a project” is a rather ambiguous 
catch phrase used and heard often in enter- 
tainment jargon. A script doesn’t become a 
show without these people, which puts them 
in a powerful position. But what exactly does 
the person developing a project do and how 
can someone move up that track? 


MORE THAN TALKING HEADS 

Is TV network and cablenewsas harried as the 
film Broadcast News would have us believe? Or 
is it worse? Discuss with professional news 
reporters, writers and anchors their roles in 
providing news from day to day. 


PROFESSIONAL EXPERIENCE VS. DEGREES 

We invite faculty members to participate in 
open communication between various colleges 
and universities about specific media faculty 
concerns, especially tenure and teaching meth- 
ods. 


RADIO NEWS 

Good radio newscasts are made up of more 
than reading from the wire. Preparing a qual- 
ity cast can mean research, interviewing, writ- 
ing and re-writing as well as time in the pro- 
duction booth before the five glorious mo- 
ments of broadcast at the top of the hour. And 
from your newscast to syndication, learn the 
whole nine yards of radio news program- 
ming. 


SALES PRESENTATION 


A very popular and praised session at past 
National Conferences, respected radio adver- 
tising leader George Hyde adapts his Radio 
Sales University presentation (given to com- 


mercial station sales personnel around the . 


country) to college stations. This session is 
guaranteed to provide valuable insights that 


PATI 


Saturda 


you can use to increase underwriting revenue 
at your station. 


THE DEDICATED AND THE DOCUMENTARY 
Documentary film and video production of 
the ‘90s goes well beyond the animal issues 
raised in “Mutual of Omaha’s Wild King- 
dom.” Truly dedicated producers discuss 
their craft from fundraising to production to 
marketing. 


2:15pm-3:30pm 
CABLE NETWORKING 


What can we expect in the new cable era of 
niche programming, FCC regulations and an 
expanding competitive market? More re-runs 
of ”The Andy Griffith Show”? How can the 
audience survive the bombardment of new 
channels? How can networks distinguish 
themselves in an expanding cable universe? 
And what damage has cable done to network 
strongholds? Could the cable industry be 
your career launch? 


CAREERS IN RADIO 

Looking to jump into the big leagues of com- 
mercial broadcast upon graduation? Youmay 
want toconsider widening your options when 
trying to get your foot in the studio.. 


CAREERS IN TV 

For the forty-four thousand majors graduat- 
ing yearly, only a fraction of jobs exist in the 
media industry. How do you avoid saying 
“Would you like fries with that?” after gradu- 
ation? Seasoned television professionals will 
give you the hard facts and inside tips on how 
to succeed. 


COMEDY WRITING 

Heard any good jokes lately? Do you know 
who wrote them? Learn tips to make ‘em 
laugh on paper from a funny guy and an 
executive who develops raw talent. 


ETHICS IN MEDIA 


ORAL 15 
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Media’s pervasive influencein American soci- 
ety urges the asking of important questions. 
Within the corporate media world there lies a 
delicate balance between its responsibility to 
the viewers as a source of information and 
education and the commercial interests to gen- 
erate revenue and ratings. Are these interests 
and responsibilities polar opposites? And what 
inner struggles can a student expect to tackle 
when placed in the same position? 


INDEPENDENTS 

ItsShow-and-Tell time. Bring your VHSdemo 
and have it viewed and critiqued by industry 
pros and faculty. There will also be discussion 
on what one can expect on the career path of 
the independent director/ producer. 


MARKETING STRATEGIES 

A radio station without promotions is like a 
sandwich without bread. And if marketing 
were the peanut butter, then the program- 
ming would be the jelly. Make your audience 


hungry. 


MUSIC PRESS 

Radio-especially college radio—has been criti- 
cized time and time again for becoming irre- 
vocably tied to the charts that appear in the 
various trade magazines. Are music journal- 
ists fighting the good fight — breaking the 
boundaries and couching valid social / politi- 
cal/environmental concerns in an accessible, 
entertaining package — or are they simply 
cashing in on a popular medium to pile up 
their own profits? 


STOP BEATING A DEAD HORSE 

Juggling the responsibilities of being a student 
and holding a job can be an overwhelming 
task in itself. Factor in managing a college 
station and the stress mounts tri-fold. Save 
yourself a few Advil by sharing ideas about 
management, volunteer motivation and staff 
relations. 


VISUAL MEDIA LITERACY 
Did you pick up all those neat phrases whiz- 


16 ROW SEE REAR: 


eset PEO NS 


zing by on Zoo TV? Welcome, members of the 
MTV Generation. While the remote control 
may have made life easier, commercial direc- 
tors in film, video and the entire visual gamut 
have had to react by compacting visual infor- 
mation into short attention-grabbing cuts. 
Consequently, viewers have been exposed to 
new modes of absorbing and processing the 
world around them. Can sound bites be any 
smaller and retain any info? Is this impactis a 
help or a harm in individual learning and 
perception abilities? 


3:45pm-5pm 


ASK A LAWYER 

NACB’s own legal and engineering counsels 
will answer your FCC and other technical and 
legal questions. Learn about the Commission’s 
rule changes, how they will affect college sta- 
tions and how to define what is permissable in 
broadcasting and cable. 


CAREERS IN BROADCAST JOURNALISM 

How does one make the transition from col- 
lege media to profesional media, especially in 
the notoriously cutthroat field of broadcast 
journalism? Make your venture in finding 
gainful employment in front of or behind the 


news camera a SUCCESS. 


CAREERS IN CORPORATE COMMUNICATIONS 

Timely information with a positive spin is 
imperative in the image-conscious media in- 
dustry. Effective inter- and intra-company 
communications has become a hefty task, es- 
pecially in large media conglomerates. Cor- 
porate communications puts you in the center 
of media entities, in touch with many indi- 
viduals. What is this field all about and what 
can it lead to for your media career? 


GETTING IN THE CAME 

Professionals with vast sports broadcasting 
experience will provide you with tips to im- 
prove your sportscasting technique. They will 
also give you inside tips on the career outlook 
for radio and television sports. 


DIRECTIONS FOR THE PUTURE 


DESCRIPTIONS 


1 WANT MY MUSIC VIDEO 

Increase your awareness of labels that provide 
product to and have promotional tie-ins with 
college TV by meeting the reps. Learn what 
they require of you so you can finally start 
getting the service that your radio counter- 
parts have had for years. 


NOVEL SOURCES OF PROGRAMMING 

Discuss with programming executives the 
development of cableand broadcast programs 
from proposal to execution. Learn what spe- 
cific elements of style networks look for with 
their in-house productions and co-ventures 
with independent producers so you can be 
that much more savvy when making your 
pitch. 


TELECOURSES 

This seminar will discuss how existing media 
facilities can be slightly modified or expanded 
in order to provide telecourse instruction to 
the greater community. Walk through step- 
by-step planning on how tocreate a telecourses 
division at your school, how to market it and 
how to determine lucrative course offerings 
without alienating the faculty who teach in 
those departments. This session is led by the 
man who founded the nation’s current highest 
per capita telecourses program and 2nd larg- 
est in the U.S. overall! 


TV TALK SHOWS 

They can range from serious in-depth inter- 
view programs to shows dominated by audi- 
ence participation tohumoroussketchesstrung 
together bya host. Regardless of the particular 
format, the talk show is an exact science — an 
intricate waltz carefully orchestrated and skill- 
fully executed. Top executives from national 
programs will be on hand to tell you how they 
manage it. 


WHAT HAVE YOU DONE FOR ME LATELY? 

Although this session can come precariously 
close to turning into one long gripe session, we 
hope that the college radio station reps and the 
label reps present will find effective solutions 
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toproblems that affect product servicing, music 
and promotional tie-ins. 


5:15pm-6:30pm 


DUCT TAPE AND A PRAYER: SOLUTIONS FOR YOUR 
STATION 

Is your station beginning to resemble a mu- 
seum for out-of-date equipment? Small bud- 
gets and high-priced technology can make it 
difficult for the college station to upgrade. But 
when the request finally gets the go-ahead, 
have information ready on where you can find 
affordable, industry -standard equipment. 
Specific technical questions will also be an- 
swered. 


EDUCATING YOUR AUDIENCE 

The role of the student station should always 
remain — in part — educational! Join us to 
discuss the symbiotic relationship between 
stations and the various non-profit and educa- 
tional organizations with which they work. 
College stations can make a difference at your 
school and in the community. Here’s how. 


FUTURE SHOCK 

Many college radio students are under the 
impression that they should be able to waltz 
right into a prime job at a commercial radio 
station after their stint in college. Open your 
eyes and broaden your vision to the realities of 
the commercial radio industry. 


LIFE AFTER SESAME STREET 

Remember those happy hours watching 
“Sesame Street,” “Electric Company” and 
“Schoolhouse Rock”? Today the children’s 
market for TV programming is huge. Quality, 
educational radio works are also beginning to 
find a niche in this explosive market. But 
dealing with young, impressionable minds 
also meansa great deal of responsibility for the 
producers. Meet some of these quality-con- 
trollers. 
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THE INTEREP RADIO STORE 


The Awards Ceremony 


It is with great pleasure that we present the The Interep Radio Store 
National College Radio Awards for the second year in a row. We are most 
excited to have nationally-renowned comedian Rich Hall serving asmaster 
of ceremonies. 

This competition lauds outstanding work in college radio in the areas 
of programming, promotions/marketing, community service and station 
management/operations with thousands of dollars in cash and prizes to 
stations and individuals nationwide. 

The competition was administrated by NACB. Final judging was 
conducted by a Blue Ribbon Panel comprised of four outstanding figures 
from the radio industry: Donna Halper, President of Halper and Associ- 
ates; Brian King, Program Director at WYNK-FM/AM (Baton Rouge, LA); 
Oedipus, Program Director at WBCN-FM (Boston, MA); and Steve War- 
ren, President of MOR Media. 

Now you will hear and meet the finalists of this national competition 
as we announce the winners in this gala ceremony. We thank you for 
coming and sharing in this exciting moment in college radio history. 


Sponsorship 


The Interep Radio Store is the nation’s largest full-service sales and 
marketing company for radio advertising. It is the parent company that 
owns and operates seven national radio representation firms: Durpetti & 
Associates, Group W Radio Sales, HNWH Radio Sales, Major Market 
Radio, McGavren Guild Radio, Schubert Radio Sales and Torbet Radio, as 
well as The Interep Radio Store Networks, Caballero/MG Spanish Media 
and a number of support services including research, marketing and 
promotional assistance. 

Interep is also known for its dynamic “Radio 2000” plan oriented to 
increasing total advertising dollars spent on radio and generally raising 
national awareness of the medium in the business community. Tonight's 
competition demonstrates Interep’s commitment to the future of the radio 
industry in another dynamic way. 


All radio awards are sponsored by The Interep Radio Store except where noted. 
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THE INTEREP RADIO STORE 
2NO ANNUAL NATIONAL COLLEGE RADIO AWARDS 


Individual Awards Finalists 
CREATIVE PRODUCTIONPSA NEWS REPORT 
Charles Barriga/Michael Barriga Robert Burch 
KJHK, University of Kansas KBLZ, University of Central Oklahoma 

Eric Haas Bob Holtman 

KQAL, Winona State University KJHK, University of Kansas 
Doug Johnson Tom Thomson 

KTCC, Colby Community College KJHK, University of Kansas 

Rebecca Williams Matt Friedman/News Department 


WCOT, SUNY Institute of Technology 
Lawrence Kuizema 
WDBM, Michigan State University 
Tina Musolino 
WJP2Z, Syracuse University 
Kevin Serio 
WPSC, William Paterson College 


CREATIVE PRODUCTIOR-PROCRAM 
Jason Baffrey 
KBLZ, University of Central Oklahoma 
Michael Steiner 
WAJC, Butler University 
Sue Zizza 

WRHU, Hofstra University 

Glenn Cronauer 
WSFX, Lansing Community College 


DUJ/ON-AIR PERSONALITY 
Troy Coverdale 
KSDB, Kansas State University 
Doug Johnson 
KTCC, Colby Community College 
Jeff James/Scott Matthews 
KWSB, Western State College 
Jay Frank 
WICB, Ithaca College 
Uncle Paul 
WKNC, North Carolina State U. 
Richard Kaminski 
WPSC, William Paterson College 
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WRHU, Hofstra University 
PUBLIC APPAIRS/MAGAZINE 


John Shelton 
WACW, Asbury College 
John Holt 
WAER, Syracuse University 
James Osman 
WJPZ, Syracuse University 
Brad Williamson 
WMUL, Marshall University 
Sue Zizza 
WRHU, Hofstra University 
Robert Rothschild 
WUFT, University of Florida 


SPORTS PBP/COLOR COMMENTARY 
Monte White 
KJHK, University of Kansas 
Damon Hack 
KLA, UC-Los Angeles 
Troy Coverdale 
KSDB, Kansas State University 
Michael Black 


WEOS, Hobart and William Smith Colleges 


Thomas Mission 
WXUT, University of Toledo 
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Station Awards Finalists 


BEST COMMUNITY SERVICE PROGRAMMING 
KJHK, University of Kansas 
KSJS, San Jose State University 
WERS, Emerson College 
WGRE, DePauw University 
WPSC, William Paterson College 


BEST PROMOTIONS/MARKETING CAMPAICR 
(sponsored by WY NK-FM/AM) 
106 VIC, Ithaca College 
KJHK, University of Kansas 
KSJS, San Jose State University 
WERS, Emerson College 
WJPZ, Syracuse University 

WZND, Illinois State University 


STATION OF THE YEAR 
KJHK, University of Kansas 
KSJS, San Jose State University 
WJPZ, Syracuse University 
WSAM, University of Hartford 


FACULTYSTAFF ADVISOR OF THE YEAR 
Ann Peck 
KJHK, University of Kansas 
Mike Adams 
KSJS, San Jose State University 
Michael Black 
WEOS, Hobart and William Smith Colleges 
Richard Gainey 
WONB, Ohio Northern University 
Jeffrey Kraus 
WRHU, Hofstra University 
Jim Newberne 
WVRU, Radford University 
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The Awards Ceremony 


This second annual competition seeks to identify and recognize outstanding 
student producers from colleges and their campus TV stations in all programming 
genres. NACB is pleased that this year, support has come from across the broadcast 
and cable TV industry to honor these fine student works. We would like to thank All 
News Channel, The Cartoon Network, CNN, Comedy Central, CVC Report, E! 
Entertainment Television, ESPN, Fox, HBO and The Learning Channel for their 
contributions. Wealso thank nationally-renowned comedian Rich Hall for coming to 
serve as our Master of Ceremonies. 


First and second place cash prizes will be awarded to students for Best Program 
Seriesin the following categories: comedy, drama, educational, experimental, music, news/ 
documentary, news/public affairs/magazine show, promo/PSA, special events; and sports. 


The awards were coordinated by NACB with final judging by leading names in 
the television /video industries including programming and marketing executives 
from the companies sponsoring the award categories. 


We hope you will enjoy watching the samples of these fine student productions 
compiled for this evening’s awards ceremony. Please join us in congratulating the 
finalists of this year’s competition. 


Awards Category Finalists 


COMEDY CENTRAL COLLEGE TY COMEDY SERIES 
It’s the Truth (ICTV, Ithaca College) 
Not Quite Live (KUF-TV, Abilene Christian University) 
Live At Eight (Cable 8 Productions, Washington State University) 
The Show (MSU Telecasters, Michigan State University) 


ESPN COLLEGE TV SPORTS SERIES 
Bombers '92 (ICTV, Ithaca College) 
The Grid Iron Report (ICTV, Ithaca College) 
The Sports Report (WHMM-TV, Howard University) 
The Sports Page (ICTV, Ithaca College) 


TWE LEARNING CHANNEL COLLECE TY EDUCATIONAL SERIES 
Kid's Korner (ICTV, Ithaca College) 
Labor at the Crossroads (Hunter College) 
Life Science Program (Baltimore Community College) 
Missouri Flashback (KOMU-TV, University of Missouri) 
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THE 2ND ANNUAL NATIONAL COLLEGE TV PROGRAMMING AWARDS 


Awards Category Finalists (continued) 


CVC REPORT COLLEGE TY MUSIC SERIES 
Radio in Motion (U-TV, Northern Arizona University) 
Video Underground (Cable 8 Productions, Washington State University) 
Third Eye Video (Cable 13, Duke University) 
The Beat (FVSC Cable Channel 32, Fort Valley State College) 


ALL NEWS CHANNEL COLLECE TY REWS/DOCUMENTARY 
Red Stars Documentary (Innovation Video, Buena Vista College) 
Writers of the City (Compton Unified School District) 
Convention '92 (DUTV, Duke University) 
Glassblowing (Norwich University) 


CNN COLLECE TY NEWS/PUBLIC AFFAIRS/MAGAZING SHOW 
Direct Image (KOMU-TV, University of Missouri) 
New York Windows (Department of Journalism, New York University) 
Cayuga Connection (ICTV, Ithaca College) 
Studio One (UND-TV Cable Channel 3, University of North Dakota) 


HBO "COMIC RELIEF" COLLECE TV SPECIAL EVENTS 
1991 Jerry Lewis Labor Day Telethon (Innovation Video, Buena Vista College) 
The Wall: Live at SUNY-B (BTV, SUNY-Binghampton) 
East Meets Westminster (KOMU-TV, University of Missouri) 


POX TV'S "CLASS OF '96" COLLEGE TY PSM/PROMO 
Creations (HTV, Hofstra University) 
Vote (KMAC, McAllen High School) 
Waste (UUTV, Syracuse University) 

Rape (UUTV, Syracuse University) 


E! ENTERTAINMENT COLLEGE TY DRAMA SERIES 
Behind the Screen (TV Department, Columbia University) 
Semesters (ICTV, Ithaca College) 
15 Minute Flic (Cable 8 Productions, Washington State University) 
Bay State (BUTV, Boston University) 


THE CARTOON NETWORK COLLEGE TY EXPERIMENTAL SERIES 
Cyberia (Explicit Multimedia, George Washington University) 
S. I. (Massachusetts Institute of Technology) 

Gramps (ICTV, Ithaca College) 

This is Only a Test (Channel 55, Temple University) 
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ELEANOR APPLEWHAITE 
General Counsel/Secretary, Educational Broad- 
casting Corporation (WNET-TV) 

Prior to her current position at WNET-TV 
in New York, Eleanor was a member of the 
Law Department for CBS, Inc. She received a 
B.A. in government from Cornell University 
anda Bachelor of Law from Columbia Univer- 
sity. 

Eleanor is an active member of several 
professional organizations including the 
American Bar Association, the Federal Com- 
munications Bar Association and the Associa- 
tion of the Bar of the City of New York. She is 
also a board member of the NAACP Legal 
Defense and Educational Fund, Inc. Eleanor is 
also a member of NACB's Advisory Board. 


GEOFFREY BIRD 
Associate Dir., SportsChannel 

Geoffrey is currently an associate director 
at SportsChannel Pacific’s master control. Pre- 
vious to his trek west, he was associate promo 
producer at HBO in New York. 

Geoffrey graduated in 1991 from Boston 
University with a B.A. in communications. 
During his junior year, he served as the Gen- 
eral Manger of WT BU-AM, B. U.’s carrier cur- 
rentstation. Heisa former member of NACB's 
Board of Directors (1989-90). 


STEVEN BLINN 
Director, Media Relations / Licensing, BMI 

As Director of Media Relations, Steve over- 
sees a full range of public relations activities 
for BMI’s General Licensing efforts as well as 
provide support to the Telecommunications 
Licensing department. 

Steve’s experience ranges from public re- 
lations and marketing work for clients in pro- 
fessional services, small businesses, tourism, 
technology, business to sports, pharmaceuti- 
cals, book publishing, entertainment and poli- 
tics. 

Steve was most recently Account Execu- 
tive for The Bates Company, a public relations 
firm in New York. Prior to that he was an 
Account Executive for Wishner Communica- 


PATI 


Applewhaite-Campanell 


tions. He also served as Publicity Assistant 
with the New York Islanders hockey team. 

Steve holds a B.S. from St. John’s Univer- 
sity and an MBA in marketing from Adelphi 
University. 


MARY BUBALA 
News Anchor & Reporter, WBNG-TV 

Mary graduated from Ithaca College (NY) 
in 1989, where she was heavily involved in 
ICB-TV, the campus cable television station, 
rising to become head of the news department. 
She is a former member of NACB's Board of 
Directors (1989-90). 

Mary served as morning news anchor at 
ABC-affiliated WENY-TV (Elmira, NY) while 
doing weekend reporting at another ABC af- 
filiate,- WOKR-TV (Rochester, NY). Lastmonth, 
she moved to her current position at CBS 
affiliate WBNG-TV in Binghamton, NY, where 
she is a reporter and will begin anchoring a 
daily morning show next month. 


SCOTT BYRON 
East Coast A&R Director, Zoo Entertainment 
Scott is a veteran to the college radio scene. 
Graduating from Northwestern University in 
1982, Scott served as the music director at the 
student-run radiostation, WNUR. After gradu- 
ation, Scott hit New York and went to work for 
CMJ. In 1985, Scott finally reached the top of 
the charts at CMJ serving as the publication’s 
editor until 1990. Scott has since moved to Zoo 
Entertainment and is responsible for signing 
acts to the label, such as Matthew Sweet. 


ROBERT CAMPANELL 
Producer, "Cyberia” 

Robert is the producer of "Cyberia," which 
ran for two years on U Network. "Cyberia" 
featured computer animations and techno 
music videos, and was one of the first televi- 
sion programs to integrate virtual reality tech- 
nology with television technology. 

Robert is currently a contributing writer 
for the cyberpunk culture magazine bOING 
bOING. He has also written for College Broad- 
caster, The Black Hole and B-Side. 
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Robert’s current projects include a col- 
laboration with Australian artist Tim Gruchy 
todevelop a trans-pacific virtual environment 
link up. He is also part of a still-to-be-named 
techno music duo with their first 12” due out 
in February. 


T. BARTON CARTER 
Professor, Boston University 

Currently a communications department 
professor at Boston University, Barton began 
his media career at Yale University's WYBC 
radio, serving as Sports Director and DJ in the 
late '60s and early '70s when the station made 
the transition to progressive rock, which put 
the station near the top of the market's ratings. 
He owned some radio stations in Maine 
through the 1980s, but recently sold the last 
oneduetolimited time tomanage them. Barton 
has written numerous books including The 
FCC and the Fourth Estate and The FCC and the 
Fifth Estate. 


CATHY CHERMGi, 
Executive Producer, “NightTalk with Jane 
Whitney” 

Veteran news and interview show pro- 
ducer, Cathy serves as executive producer for 
“NightTalk with Jane Whitney.” Having be- 
gun her broadcast career as a production assis- 
tant on WCAU-TV/Philadelphia’s “The Jane 
Whitney Show,” her appointment marked a 
ten-year reunion between host and producer. 

Prior to joining the show, Cathy was pro- 
ducer for the Emmy Award-winning, syndi- 
cated talk show “The Sally Jesse Raphael Show” 
from 1991-92. Other credits include a stint as 
senior producer of KPIX-TV’s Emmy Award- 
winning “People Are Talking” in San Fran- 
cisco from 1990-91. 

Additionally, Cathy produced the Emmy 
Award-winning “Pittsburgh’s Talking” on 
WTAE-TV as well as WTAE-TV’s “Up Close 
with Ann Devlin” from 1988-90. She was 
associate producer / writer of “Wall $treet Week 
with Louis Rukeyser from 1984-87. Cathy also 
served as associate producer / director for the 
nationally-syndicated “International Edition.” 
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CARY CHETKOF 
President, College Alternative Broadcasting Net- 
work 

Gary is the founder and president of The 
College Alternative Broadcasting Network 
which produces syndicated radio program- 
ming for college radio stations. He has been 
involved in broadcasting for 10 years, having 
worked with Metropolitan Broadcasting Com- 
pany, Legacy Broadcasting, Inc., Command 
Communications, Inc., WNEW-FM in New 
York City, WMMR in Philadelphia, KTWV 
(“The Wave”) in Los Angeles, WLLZ in De- 
troit, KDWBin Minneapolis, WYHY and WSIX 
in Nashville and KRLD in Dallas. 

Gary practices entertainment law in New 
York City, specializing in the music recording 
industry. He is also Assistant General Coun- 
sel to the Sillerman Companies. Gary also 
produces syndicated radio programming in 
the U.S. and Japan. 


JEFF COHER 
Associate Director, Writer/Publisher Relations, 
BMI 

As Associate Director, Jeff plays an impor- 
tant role in fostering new relations with 
songwriters and publishers for BMI. As coor- 
dinator for BMI’s Acoustic Round-up, associ- 
ate coordinator to BMI’s Collaborators Con- 
nection, and guest lecturer at music schools 
and industry conventions, Cohen assists de- 
veloping songwriters and composers. 

Jeff began at BMI in March 1989 in General 
Licensing and soon moved intothe company’s 
Marketing Department as a Coordinator. He 
then transferred into the Writer/Publisher 
Relations Department as an assistant, where 
he remained until being named Associate Di- 
rector of Writer/Publisher Relations in Au- 
gust of 1992. 

Jeff received his B.A. from Franklin & 
Marshall College in Lancaster, PA. 


JOHN CRIGLER 
Partner, Haley, Bader & Potts 

John is a partner in the law firm of Haley, 
Bader & Potts in Washington, D.C. where he 
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practices in the field of communications law. 
He is the author of Decency Redux, a study of 
the FCC's regulation of “indecent” broadcast 
material, and is a director of the National 
Federation of Community Broadcasters. 

John received his law degree from 
Georgetown University and a Ph.D. in litera- 
ture from Yale University. John (and almost 
no one else) was born in Bell Buckle, Tennes- 
see. 


KEVIN DOBSTAFF 
Executive Producer, “Semesters” 

Kevin is currently a senior in Television / 
Radio at Ithaca College. He has been involved 
with ICTV and its soap opera “Semesters,” 
which was carried on U Network, ina number 
of capacities since the inception of the pro- 
gram two years ago - from chief editor to 
videographer to unit manager to director and 
producer. Kevin's experiences in all of the 
different production aspects of the show has 
enabled him to train a number of fresh new 
crew people to carry the “Semesters” torch 
after his graduation next May. Kevin plans to 
continue working in television production, 
possibly with NBA Entertainment, where he 
interned during the summer of 1992 as an 
editor and production assistant. 


ANNE EDWARDS 


Director, Press Advance, Clinton/Gore Campaign 

Anne's recent consulting projects have in- 
cluded preparing advanced press work for 
Nelson Mandela’s visit to the U.S., planning 
Soviet Premier Mikhail Gorbachev's stop in 
Minnesota during his latest visit and co-writ- 
ing the Voters Channel Report, which proposed 
revised NPR and PBS coverage for the 1992 
elections. Before she began consulting, 
Edwards was Senior Editor for Political and 
Elections Coverage at NPR. She began her 
news career in Washington, D.C., while 
“squeaking through” the University of Mary- 
land as a journalism major. She has worked 
with CBS News, ABC News, "Capitol Journal" 
on PBS, and briefly at CNN. She was Televi- 
sion Coordinator and Special Assistant for 
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Press Advance at the White House from 1977- 
80, and worked on four presidential campaigns. 

As a college broadcaster, Anne was the 
first female station manager at WMUC Radio 
(University of Maryland at College Park). She 
is a member of NACB's Advisory Board. 


NICHOLAS C. FERRARA 
Entertainment Attorney, Serling Rooks & Ungar 
Nick isan entertainment attorney with the 
law firm of Serling, Rooks & Ungar. The firm 
represents recording artists, producers/ 
songwriters, record companies, booking agen- 
cies, marketing/promotion companies and 
management / production companies. Previ- 
ously, he was an A&R Representative with 
Atlantic Recording Corporation where he di- 
rectly participated in talent acquisition and 
realization of product development. 


JOANN PORGIT 
Association Director, NACB 

JoAnn started her current position in June 
of 1991, fresh from the ranks of college radio. 
Her numerous responsibilities indlude: man- 
aging NACB’s membership and overseeing 
member services, compiling the Station Hand- 
book, organizing the National Conference as 
well as coordinating NACB’s regional confer- 
ences. 

JoAnn graduated in 1991 from the Univer- 
sity of Southern California with a B. A. cum 
laude in English Literature and Creative Writ- 
ing with a minor in Cinema/TV. While at 
USC, she developed the promotions depart- 
ment for and served as Marketing Director of 
KSCR, the student-run radio station, aside 
from being an award-winning DJ. 

JoAnninvites you to take full advantage of 
the many offerings at the Fifth Annual Na- 
tional Conference of College Broadcasters. 


WICHAEL FUCKS 
Chairman and CEO, HBO 
“The college broadcasting community is 
in the unique position to lead this country and 
the world to its senses.” 
-Michael Fuchs 
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Michael calls themedia industry “themost 
exciting business (of) the last two decades.” 
As CEO and Chairman, he manages the over- 
all business of HBO, the nation’s largest pay- 
TVcompany. Michael joined HBOin Septem- 
ber 1976, to helm the sports programming and 
original programming divisions. In March 
1984, he was promoted to president and chief 
operating officer, overseeing all day-to-day 
administrative functions of the company; seven 
months later, he advanced to the office of 
Chairman and CEO. 

According to the New York Times, 
“Michael...thinks the pay television company 
(HBO)...can be thenew Dickens for the Ameri- 
can underclass.” During his tenure, HBO has 
pushed the boundaries of mature themes with 
the successes “Dream On” and “The Larry 
Sanders Show,” has taken on original pro- 
grammingincluding feature-length, made-for- 
cable films, and diversified the company to 
grow its business each year even though the 
subscriber base has flattened. 

Prior to working at HBO, Michael had a 
brief career as an entertainment lawyer, work- 
ing as a specialist for two firms in New York 
City. He then spent 18 months in association 
with the William Morris agency’s New York 
office. Michael received a B.A. in political 
science from Union College in Schenecteady, 
N.Y., and a J.D. degree from the New York 
University Law School. He is a member of 
NACB's Advisory Board. 

Michael’s dedication to and unique posi- 
tion in the TV industry allow him to create and 
foster directions for the future. NACB is truly 
honored to present Michael Fuchs as the Key- 
note Speaker for the Fifth Annual National 
Conference of College Broadcasters. 


BOB CUCCIONE. JR. 
Publisher/Editor, SPIN Magazine 

Bob successfully combines music/enter- 
tainment reporting with serious social com- 
mentary and sociopolitical concerns in the 
young but ever-so-lively industry publication 
SPIN, which Guccione founded in 1985. He 
addressed New Music Seminar 12 with seri- 
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ous charges to media journalists ("You havean 
implied responsibility to care”) and is actively 
concerned about the role of the press in this 
country and in world affairs. 


GLENN GUTMACHER 
Executive Director, NACB 

Glenn began his tour of duty in college 
broadcasting at Yale University's WYBC-FM , 
where he served as Assistant Sales Manager, 
Sales Manager, Development Director, Pro- 
motions Director and Old Rock Department 
PD. 

After graduating in 1987 with a B.A. in 
psychology, he served as a Marketing Assis- 
tant at Home Box Office in New York City. 
Eight months later, he was promoted to Mar- 
keting Administrator in HBO’s Chicago of- 
fice, handling promotions and marketing of 
the HBO and Cinemax networks to small 
midwestern cable systems. 

Glenn left HBO in late 1988 to begin re- 
search for a book, The History of College Radio in 
America, visiting over 150college stations across 
the nation and talking to representatives of 
over 100 other stations at college media con- 
ventions. The writing continued ashe accepted 
the newly-created position of Publications 
Director at NACB in 1989, with primary duties 
as Editor of College Broadcaster magazine. Af- 
ter two years, he was promoted to Executive 
Director, currently supervising all of NACB’s 
general operations. He also coordinates NACB 
appearances at outside trade shows and other 
college broadcasting-related activities. 

Glenn has spoken about college broad- 
casting on panels at the Associated Collegiate 
Press, Black College Radio and Intercollegiate 
Broadcasting System national conventions, 
CMJ Music Marathon, Howard University 
School of Communications conference, 
CommTrends, Midwest Regional AERhocon- 
ference and various NACB national and re- 
gional conferences. 


BETH HAIER 
Head writer, “ Semesters” 
Beth is currently a junior at Ithaca, major- 
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ing in Television/ Radio with a concentration 
in scriptwriting. She has been involved with 
ICTV’s soap opera “Semesters,” since fall 1990 
when she joined the writing staff. Since that 
time, she has worked her way up through the 
ranks, becoming the show’s head writer in 
addition to her producing duties. 

Beth will also become the first "interna- 
tional” producer, as she plans to spend the 
spring semester studying in London. Beth is 
the resident soap expert, having served as a 
production intern for ABC’s “Loving” during 
the summer of 1992. 


DONNA HALPER 
President, Halper & Associates 

Donna has run a radio consulting firm for 
over 13 years, specializing in small and me- 
dium markets. The company offers critiques, 
positioning studies, market analysis, talent 
development, staff training and other services. 

Donna is currently on the faculty at 
Emerson College where she teaches courses in 
radio and mass communication, and has writ- 
ten two books about radio for Focal Press. 
Prior to becoming a consultant, she was an 
announcer and music director in four major 
markets. She also discovered the band RUSH, 
who have dedicated two albums to her. 


JOGL HELLER 

Joel is the founding editor of The Acad- 
emy of Television Arts and Sciences publica- 
tion, DEBUT. Heisalso the student represen- 
tative of the Academy’s educational programs 
committee. Currently a senior at New York 
University, he created the new “1 993 MUST- 
SEEMOVIES desk calendar”—a365-page video 
rental guide, being sold in bookstores (and, if 
they arrive in time, at this Conference). 


RANDY WILLEBRAND 
Professor, Hofstra University 

Randy is a television producer, director 
and educator. He served as Associate Director 
and Producer for News 12 Long Island, the 
nation’s first 24-hour local news station, and as 
an editor for ABC News in New York, before 
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becoming a faculty member of Hofstra 
University’s Communication Arts department. 

Randy also co-produces and directs a 
monthly talk show called Byline, which airs on 
WLIG-TV 55 in the New York area. Byline 
focuses on journalists, writers and reporters 
from both the broadcast and print mediums, 
exploring the stories they cover and how they 
cover them. 


HOPSTRA RADIO THEATRE PLAYERS 
Radio Dramatists 

Advisor Sue Zizza's Hofstra Radio The- 
atre Players are a nationally-renowned troupe 
of live radio theatre performers, delivering 
dramaticlive readings recorded for broadcast. 
They put on regular performances at the uni- 
versity and in the neighboring community, as 
well as traveling shows that have been ap- 
plauded by critics of radio and theater alike. 


GEORGE HYDE 
Executive VP, Radio Advertising Bureau 

George joined RAB after a 24-year career 
with Susquehanna Broadcasting. From 1982 
to 1989, he was Regional Vice President and 
General Manager of WQBA-AM and FM (Mi- 
ami, FL), two of the most successful Spanish- 
language stations in the United States which 
have won the NAB’s “Crystal Award” for 
outstanding local service and the Marconi 
Award for “Spanish Station of the Year” in 
1989. He was introduced to radio as a Brown 
University student at WBRU. 

George has served on the Executive Com- 
mittee of the National Association of Broad- 
castersas Vice Chairman / Radio (1988-89), and 
on the NAB Board (1985-1989). He continues 
to serve on the United Press International 
Broadcast Advisory Board. 


U2 KLINE 
KidsNet 

Liz fills many capacities at KidsNet, anon- 
profit organization which serves as a comput- 
erized clearinghouse for children’s television 
and radio program information and producer 
of educational study guides. KidsNet is an 
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information provider to the electronic service 
of America On Line. 

Liz started at KidsNet as an intern, but has 
since become a full-timeemployee. At KidsNet, 
she integrates the efforts of designers and 
writers for KidsNet study guides among other 
duties. Liz also writes columns on children’s 
programming for KIDStoday, The School Ad- 
ministrator and The Social Studies Professional. 

Lizreceived a B.A. in political science from 
Davidson College in North Carolina with a 
concentration in theatre. 


MARK KOZAKI 


Sr. Manager/Program Evaluation , Discovery Net- 
works 

Mark is currently the Senior Manager of 
the Program Evaluation Department at Dis- 
covery Networks. He performed prior service 
in the programming and human resources 
departments. 

Mark’s past experiences have touched on 
all aspects of the media industry. He has 
worked as a disc jockey, sportscaster and pro- 
ducer, and has taught communications at the 
University of Maryland and Howard Com- 
munity College. 

His honorsincludea citation for outstand- 
ing service from the National Broadcasting 
Society / Alpha Epsilon Rho and a listing in 
Who's Who In Entertainment. 


MCADORY LIPSCOMB. UR. 
VP/Corporate Affairs, Showtime Networks, Inc. 

Mac has overall responsibility for the stra- 
tegic development and implementation of all 
corporate communications. He oversees the 
communication activities for both Showtime 
and The Movie Channel Networks, SET Pay 
Per View, Showtime Satellite Networks, All 
News Channel and Viacom Pictures. Prior to 
his current position at Showtime, he served as 
the Vice President, national accounts-western 
zone, Rocky Mountain Regional Vice Presi- 
dent, and Director of National Accounts, 
among others. 

Before joining Showtime, Mac was Execu- 
tive Vice President for Rafshoon Communica- 
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tions in Washington, D.C. He was responsible 
for all marketing and promotion for President 
Jimmy Carter's 1976 and 1980 election cam- 
paigns. He also managed several television 
productions and several Broadway national 
touring companies. 

Mac received a B.A. in government and 
politics from University of Maryland. In 1981, 
he received an M.A. in Speech Communica- 
tions from Auburn University in Auburn, Ala- 
bama, where he currently serves on the Com- 
munications Advisory Council for the School 
of Communications. He also holds an M.B.A. 
from the University of Colorado. Mac deliv- 
ered the keynote address at NACB's 2nd An- 
nual Southern Regional Conference at Au- 
burn University this past April. 


MICHAEL C. LUDLUM 
Visiting Associate Professor of Journalism, New 
York University 

Michael has had a long and industrious 
career in radio and television news. He has 
been president of the Empire State Network, 
Director of Newsand Programming for WCBS- 
AM/New York, Head Writer for Good Morn- 
ing America, Associate Producer /Writer for 
WCBS, Director of News and Programming 
for WEEI/Boston, Executive Producer for 
WCBSand has been affiliated with ABC News 
Radio, WJRZ/Newark, WCTC/New Bruns- 
wick, WBBF/ Rochester,and WGVA/Geneva. 

Michael received his B.A. from Hobart 
College and completed post-graduate study 
(CBS Fellowship) at Columbia University. 


Vit MICHAELS 
Operations Manager, WGAO-FM 

Vic is Operations Manager at WGAO of 
Dean Junior College in Massachusetts, and 
serves as an Assistant Professor of Communi- 
cations at the college. In addition, Vic is the 
president and original founder of Southern 
New England’s largest professional DJ ser- 
vice, aptly named The Vic Michaels Sound 
Company. 

Besides his teaching and entrepreneurial 
pursuits, Vichas 15 years of professional radio 
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experience in the Providence, RI, market. He 
has served as a Promotions Director, a Music 
Director and in other capacities at stations 
such as WLKW,, and currently, Providence's 
92-PRO FM. Vic is also working on a book 
about college radio operations. 


LAURA M. MIZRAHI 
Vice President/Technical Consultant, Communi- 
cation Technologies, Inc. 

Laura is involved in the corporate man- 
agement of a broadcast consulting firm based 
in NewJersey. She is involved with day today 
hands-on consultation with clients which in- 
cludenumerous educational institutions, elec- 
tronic equipment manufacturers, investment 
firms and commercial broadcast stations. She 
specializes in preparation of FM engineering 
statements and applications before the FCC, 
FAA and local governing bodies. 

Lauraserves as NACB’s engineering coun- 
sel, giving our membership much-needed 
advice on broadcast engineering concerns. 


ROBERT MORTON 
Co-Executive Producer,"Late Night With David 
Letterman", NBC 

A production executive with extensive 
experience in television talk shows, comedy 
programs and music programs, Robert be- 
came producer of NBC’s "Late Night with 
David Letterman" in 1987. As segment pro- 
ducer on "Late Night” since 1982, he was the 
conduit between Letterman and the 2,500- 
plus guests who have appeared on the show 
since its debut. 

He came to the show from ABC's "Good 
Morning America," where he was Associate 
Producer / Writer. Previously, he served ascre- 
ative director of MTV. 

Robert has served as Associate Producer 
of NBC’s "Tomorrow" show starring Tom 
Snyder, where he first met David Letterman — 
who would later invite him to join the found- 
ling late night talk show Letterman was trying 
to put together. 

Robert graduated from American Univer- 
sity in 1975 with a B.A. in television produc- 
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tion and communications. He is a member of 
NACB's Advisory Board. 


RORY O'CONNOR 
President, Globalvision, Inc. 

Rory O’Connor is an award-winning 
broadcast and print journalist, as well as a 
producer forsuch national shows at CBS News 
("48 Hours") and PBS ("The MacNeil /Lehrer 
NewsHour") and leading regional channels 
such as ABC affiliate WCVB-TV /Boston, and 
WGBH-TV, the PBS production flagship. At 
WCVB, where he served as a senior producer, 
O’Connor’s documentaries and investigative 
reporting won professional recognition, in- 
cluding an Emmy award for the investigative 
documentary, Mafia on Trial. 

Asarespected printjournalist, O’Connor’s 
articles have appeared in The Atlantic, Rolling 
Stone, The Village Voice, Vogue, Mother Jones 
and many others. In addition, he co-authored 
the acclaimed non-fiction book, Nukespeak: The 
Selling of Nuclear Technology in America, for 
which he was awarded the George Orwell 
Award for Excellence in Language and Media. 

Currently, O’Connor is President of 
Globalvision, Inc., an international television 
production company based in New York. 
Globalvision’s programming has attracted in- 
ternational attention and won several awards, 
including an Emmy for Best Newsmagazine 
and the 1990 George Polk Award. 


OEDIPUS 
Program Director, WBCN-FM, Boston 

As WBCN’s program director, Oedipus is 
chief arbiter of on-air sound, responsible for 
24-hours-per-day of live radio, including mu- 
sic, promotions, news, sports and announcers’ 
delivery. Everything contributing to overall 
station sound must first meet his standards. 

Oedipus’ career began in 1975 as a DJ at 
MIT's college station. He gained notoriety by 
introducing New Wave music to Boston and 
the country. In 1977, WBCN hired him as a 
part-time announcer to bring this cutting edge 
to its own soundwaves. He soon had a full- 
time shift and was named program director in 
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1981. The honors haven’t stopped since, in- 
cluding the 1988 Billboard awards for Station of 
the Year and Program Director of the Year. 

“Tomorrow’s hits today” remain Oedi- 
pus’ passion, but he programs the best vintage 
rock as well. In addition, he hosts the ac- 
claimed "Nocturnal Emissions,” the longest- 
running new musicshow on radio (since 1977). 
Oedipus is a member of NACB's Advisory 
Board. 


WOKE OSBORNE 
Program Director, WBRU-FM, Providence 
Mike is WBRU’s first professional pro- 
gram director (i.e., not a college student). He 
came to 'BRU after serving as program direc- 
tor for both WPRO-AM and FM in Provi- 
dence. He has also worked at WCOD (Cape 
Cod, MA), WXLO (Worcester, RI) and WROR 
(Boston). 


DANIEL A. PANIC 
Assistant Professor, Berry College 

As Director of Broadcast Studies at Berry 
College (Mt. Berry, GA), Dan is responsible for 
planning the broadcasting curriculum and or- 
ganizing the internship and scholarship pro- 
grams. Panici teaches several courses at the 
college, including ”Broadcast Newswriting” 
and ‘Writing for the Electronic Media.” He 
also serves as Faculty Advisor for WBCS-TV, 
the Berry College student cable station. 

Dan has published several articles and 
given numerous convention presentations on 
broadcasting. His most recent article, “Presi- 
dent Reagan’s Defensive Discourse in the Iran- 
Contra Affair,” was published in Communica- 
tion Studies in 1991. He was the recipient of an 
Award of Excellence from both the Interna- 
tional Television Association and the Social 
Science Division at the University of Missouri. 


ANGELA PETERSON 

Special Events Producer, Innovation Video 
Angela is a senior mass communication 

(TV) and theater / speech major at Buena Vista 

College in Storm Lake, Iowa. During her 

collegiate television career she has produced / 
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directed local segments for the Jerry Lewis 
Muscular Dystrophy Telethon, live sporting 
events, nightly newscasts, special events and a 
game show for Innovation Video. During the 
1991-92 academic year, Angela served as 
Inovation Video’s Operations Manager and 
currently holds the position of Special Events 
Producer. 

Angela has interned in the video produc- 
tion department at the Farm Bureau Insurance 
Company and in the promotions department 
of CBS affiliate KCCI-TV, both in Des Moines, 
Iowa. Currently, Angela covers local football 
games for NBC affiliate KTIV/Sioux City, 
Iowa, and freelances for Lakes Cable Adver- 
tising in Spencer, lowa. Angela isa member of 
NACB's Board of Directors. 


JOHN ROMANO 
Creator/Co-Executive Producer, “Class of ‘96” 

John began his writing career in the late 
1970s as a book reviewer for The New York 
Times Sunday Book Review, while also teaching 
English at Columbia University. In 1979, 
Romano wrote Dickens and Reality, a book on 
Charles Dickens published by Columbia Uni- 
versity Press. 

In 1986, Romano moved to Los Angeles to 
join the writing staff of “Hill Street Blues,” for 
which he received an Emmy Award nomina- 
tion in 1987. Since that time, he has written 
epsiodes for “L. A. Law” and has served as 
writer and producer on series such as “Knots 
Landing,” “Cop Rock” and “Beverly Hills 
Buntz.” 


LISA DEAN RYAN 
Actress, “Class of ‘96” 

Lisa decided to pursue an acting career 
after performing ir her first play in junior high 
school. Lisa subsequently enrolled in the Or- 
ange County High School of the Arts, where 
she was named Actress of the Year for the 
1987-88 school year. 

Lisa is best known for her role as Wanda, 
Doogie’s girlfriend in the network TV series 
“Doogie Howser, M.D.” She has also starred 
in two afterschool specials, “In the Name of 
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Love” and “Testing Dirty.” She has guest 
starred on “Beverly Hills, 90210” and was 
featured in the television movie “Casey's Love: 
A Gift of a Child.” 


DANNY SCHECTER 
Executive Producer, Globalvision, Inc. 

Danny is the Vice President of 
Globalvision, Inc., and is the company’s ex- 
ecutive producer. His Globalvision TV seg- 
ment work has appeared on PBS, MTV News, 
Fox and Channel Four in England. 

Danny created and produced the weekly, 
Emmy-award winning South Africa Now se- 
ries, filling the void in coverage of the struggle 
against apartheid. In addition, he directed 
Mandela in America,adocumentary which won 
the 1991 award of the National Association of 
Black Journalists. 

Prior to founding Globalvision in 1987, 
Danny spent eight years as an ABC News 
producer with 20/20. He was known for his 
hard-hitting investigative stories and popular 
culture segments, winning numerous distinc- 
tions including two National News Emmys. 

He has produced stories for CNN, re- 
ported for WGBH/Boston and spent seven 
years as News Director at WBCN-FM/ Boston, 
earning the nickname “The News Dissector.” 
His radio reporting was recognized with a 
Nieman Fellowship in Journalism at Harvard. 

Danny is a graduate of Cornell University 
and received a Master’s Degree from the Lon- 
don School of Economics. 


SHEILA SHAYOR 
Vice President/Special Projects, HBO 

Sheila was named to her present position 
in 1990. Her focus as vice president of special 
projects is developing andimplementing high 
profile programming projects for the cable 
network. Additionally, she oversees HBO’s 
Hollywood Trade advertising and CableAGE 
and EMMY promotion campaigns while also 
serving as corporate liaison between HBOand 
Time Warner in the programming, non-profit 
and special projects areas. 

Sheila’s credits includeco-producing “JFK: 
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In His Own Words” which earned HBO’s first 
NATAS Emmy award in 1988 for Outstand- 
ing, Informational, Cultural or Historical Pro- 
gram. “Bobby Kennedy: In His Own Words” 
and “Marilyn Monroe: The Last Interview” 
followed. Additionally, she co-ordinated “Hol- 
lywood Legend and Reality,” a major mu- 
seum exhibition which paid tribute to film 
entertainment of the 20th century. Currently, 
Sheila is overseeing development of an HBO 
film, Songs of My People, which is part of a Time 
Warner multi-cultural project. 

Sheila began her career at HBO by actively 
participating in the production of HBO’searly 
documentaries, including “Time Was,” “Flash- 
back” series and the original “Consumer Re- 
ports,” and later was involved with “On Loca- 
tion” and “Standing Room Only.” 

Prior to joining HBO, Sheila worked at 
NBC in Press Relations and Production, in- 
cluding talent relations for the Barbara Walters 
Program, “Not for Women Only.” 

Sheila is a member of NACB's Advisory 
Board and is active in Women in Film and 
Women in Cable. She holds a B.A. in commu- 
nications from the University of Pennsylva- 
nia. 


DAV SINGH 
Acting Network Director, NACB 

A senior at Michigan State University, 
David is currently spending the semester as 
Acting Network Director for NACB and coor- 
dinator of the 2nd Annual National College 
Radio and TV Awards. While at State, David 
was a member of the Executive Board of MSU 
Telecasters, a student-run production house. 
He also served as writer/producer for "The 
Show,” an award-winning student-produced 
comedy which aired on U Network. David 
has also served as a news photographer for 
NBC affiliate WILX-TV in Lansing, Michigan. 

An overall swell guy, David is a member 


of NACB's Board of Directors. 
DRK SMILE 
Special Assistant to the Exec. Dir., Media Studies 
Center at Columbia University 
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Socol-Star 


Dirk is special assistant to the executive 
director of the nation’s largest media think 
tank, the Media Studies Center at Columbia 
University. He is the editor of two books and 
has been a wire service reporter, technical 
editor, and founding associate editor of a San 
Francisco travel magazine. His work has ap- 
peared in Bay Area publications such as San 
Francisco Magazine, East/West and the San Fran- 
cisco Chronicle. 

Formerly a Coro Fellow in Public Affairs 
in New York and Washington, D.C., he is co- 
author of the Gannett Foundation report, “The 
Media at War: the Press and the Persian Gulf 
Conflict.” In 1992, Dirk co-authored four re- 
ports on media coverage of the presidential 
race, writing on the role of talk shows and 
youth media in the ‘92 campaign. 


GARY SOCOL 
Director, Studio Specialty Series, E! Entertain- 
ment TV 

Gary is responsible for the development 
and production of select series on at E! Enter- 
tainment TV. Joining E! in June 1990 as Direc- 
tor, Segment Department, Gary took on his 
new titlein fall 1991 when E! moved to entirely 
long-form programming. 

Gary is executive producer of E!'s “Talk 
Soup,” helping to create the half-hour nightly 
series and overseeing its production since its 
debut in December 1991; the series has become 
one of the network's most popular features 
and earned a “Cheers” from TV Guide. Gary 
also executive produced E!’s “Inside World” 
series from its December 1991 launch through 
September 1992, and continues to be respon- 
sible for developing new show concepts for 
the network. 

Prior to joining E!, Gary was producer/ 
writer for Fox affiliate KTTV-TV in Los Ange- 
les, beginning in 1983. There he executive 
produced a number of series and specials, 
including the Los Angeles edition of “PM 
Magazine” for three years, and the late-night 
series “Comedy Express.” Gary received 
Emmy nominations for his work producing 
the Fox network’s Rose Parade coverage in 
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1987, and for KTTV’s half-hour special, 
“Today's Women Heroes” in 1985. 

Gary received a B.F.A. in Theater and Film 
from the University of Southern California. In 
addition to his work for TV, he writes for the 
stage; his one-act play, “The Bar Off Melrose,” 
was published by Samuel French, Inc. 


JEFF SODIKOF 
Alt. Promo. Reg. Mgr. NE, Mercury Records 

Jeff is currently the regional alternative 
promotion manager for the Northeast region 
and works out of Mercury’s Boston office. 
While in college, he worked as a college repre- 
sentative for SBK Records. After graduation, 
he worked for Mute Recordsin promotion and 
marketing. He lived in Europe and worked 
with David Bates in the A&R department of 
Fontana Records. Jeff began working at Mer- 
cury Records’ Chicago officein secondary pro- 
motion. 

Jeff received a B.A. from The Newhouse 
School of Communication at Syracuse Univer- 
sity in 1990. 


JEFF SOUTHARD 
Special Projects Director, NACB 

Former NACB Network Director (1990- 
92), Jeff has kept his ties with the association 
even though he has relocated to Los Angeles. 
As Special Projects Director, Jeff is responsible 
for the development of media programs such 
as U Festival, a national competition he origi- 
nally conceived for student-produced anima- 
tion, films and videos. 

Outside of NACB, Southard has completed 
a highly regarded 30-minute comedy, Image, 
which has been screened in several cities. Jeff 
graduated from Brown University in 1990 and 
there served as producer and creator of Nite 
Light, a live, student-produced TV show. He 
was also Station Manager of Brown’s student 
television station, BTV. 


TOM STAR 

VP/Programming, Sports Final Radio Network 
Tom founded “The Sports Final” eight 

years ago with 14 radiostations airing the one- 
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hour program seven days a week. Today, 
hundreds of stations have aired the various 
sports programs offered during the 130 live 
hours carried weekly by the network. The 
other hours are primarily used for general talk 
programs. 

The Sports Final Radio Network holds the 
rights to the National Hockey League, the 
Senior Bowl and the induction ceremonies of 
the baseball, basketball and hockey hall of 
fame ceremonies. 

Tom’s career in broadcasting began when 
he was 16 years old doing a radio show for 
other high school students. During his career 
he has worked just about every position in 
broadcasting including news and sports di- 
rector, talk show host and DJ. In television, 
Tom worked as an assignment editor for TV 
stations in Boston and Providence. 

Some of his achievements include starting 
a New England radio network and program- 
ming AM radio signals and special program- 
ming inside the Callahan and Sumner Tunnels 
that connect Boston to East Boston (Logan 


Airport). 


SHARON STEINBACH 
Senior Editor/Club Editor, CVC Report 

As part of CVC Report since 1984, Sharon 
has witnessed first-hand the evolving trends 
and growth of music video, and the medium’s 
impact on the music and broadcasting indus- 
tries. Her position requires ongoing commu- 
nication with all sectors of the music video 
industry-record labels, video pools, VJs, broad- 
cast and cable TV programmers and produc- 
tion companies. Sharon’s editorial contribu- 
tions to CVC include music video reviews and 
the regularly featured feature column "Pro- 
duction Preview," in addition to compiling a 
twice-monthly nightclub video play chart. 

Prior tojoining CVC Report, Sharon's back- 
ground included staff positions at two top 
New York City recording studios (MediaSound 
and Sigma) and at a major label (Arista), in 
addition to working in the areas of concert 
booking and artist management. Recently 
Sharon’s position as a Board member for the 
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Music Video Association has been upped to 
President of the national organization, for 
which she edits the association newsletter, The 


Scope . 


CARY S. TEPPER 
Senior Associate, Meyer, Faller, Weisman & 
Rosenberg 

Cary has served as NACB’s communica- 
tions legal counsel for the past three years. He 
graduated from Hofstra University in 1980 
with a B.A. in Broadcast Journalism. In 1985, 
Cary earned his law degree from the Wash- 
ington College of Law at The American Uni- 
versity, Washington, D.C. Since 1985, Cary 
has been practicing communications, enter- 
tainment and trademark law in the Washing- 
ton, D.C. area. Cary’s law practice includes 
the representation of commercial and non- 
commercial radio and television stations 
throughout the country. He recently became 
associated with the law firm of Meyer, Faller, 
Weisman & Rosenberg, P.C., in Washington, 
D.C. 


SUE ZIZZA 
Communication Arts Faculty, Hofstra University 

Sue Zizza is a nationally recognized, 
award-winning radio producer, director and 
writer. She has written and produced more 
than two dozen radio plays. Her work has 
been included in the National Native Archives 
and her 16-part series, The American Short Story, 
has won honors from the National Federation 
of Community Broadcasters, the National 
Broadcast Honor Society and the National 
Catholic Association of Broadcasters. 

Sue is currently producing the Midwest 
Radio & Television Workshop's award-win- 
ning script The Wheel, and is the executive 
producer and host of The Radio Works, an 
audio theater series syndicated through U 
Network. She serves on the Communication 
Arts faculty at Hofstra, where she teaches 
basic radio production, and is co-founder and 
advisor of the Hofstra Radio Theatre Players. 
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Restaurants / Bars 


For your dining and drinking pleasure, our ad reps 
have prepareda list of establishments they like—for 
the quality of their consumables, atmosphere, and 
good taste in advertising. (Each has an ad in the 
back of this guide; please patronize them.) All are 
a short distance from the Brown campus or down- 
town. NOTE: Downtown places that say they 
deliver will cover College Hill, and vice-versa. 


COLLECE HILL/EAST SDE/BROWN U. AREA 
ANDREAS 


This Greek restaurant features shish-kabobs, 
souvlaki, Athenian salads and all the other special- 
ties you'd expect. 268 Thayer St., 331-7879. Bar 


BARNSIDER'S MILE AND A QUARTER 

Barnsider’s is a classy yet reasonable sit-down 
restaurant with an enormous salad bar (free with 
any entree). 375 S. Main St., 351-7300. Bar 


BEN & JERRY'S 
There's ice cream, and then there's Ben & Jerry's. 
235 Meeting St. (off Thayer St.), 421-1114. 


CAPE DE-LITE 

The only kosher restaurant in Providence. Worth 
the trip (except on Saturday-closed for the Sabbath, 
of course). 758 Hope St., 454-5652. 


D'ANCELO 
It’s hard to top these overstuffed pita pockets and 
subs. Tasty and fast. 216 Thayer St., 331-8838. 


PELLINI CAFE & PIZZERIA 

Their pizza won WHJY’s Pizza Wars for best New 
York style pizza 4 years ago—it's still great. Open 
late. Fast delivery, too. 166 Wickenden, 751-6737. 


CLOFF'S 
One location was not enough on the East Side for 
these “superlative sandwiches." Eat oneand you'll 


know why they keep growing. 178 Angell St.,751- 
9214, and 163 Benefit St., 751-2248. 


KABOB 'W CURRY 
Best Indian restaurant near campus, and don’t 
leave town without trying their all-you-can-eat 
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Sunday lunch buffet. 261 Thayer St., 273-8844. 


LAGUNA 
Food and decor done California-style. 271 Thayer 
St., 331-1577. Bar 


MONTANA'S 
“South of the Border” cuisine close to campus. 272 
Thayer St.,273-RIBS. Bar 


PIZZA PIE-ER 


“Gourmet Pizza” and toppings galore. Late-night 
delivery. 374 Wickenden St., 351-FOOD. 


9 STEEPLE ST. 

This address is at the foot of College Hill. Your sit- 
down dinner & bar haven, on the happily busy side. 
Corner of Steeple & Canal Streets, 272-3620. Bar 


DOWNTOWN/BILTHORE AREA 


BLUE GROTTO 

Classy Mediterranean place sits properly in the 
middle of Federal Hill, Providence’s prime Italian 
business district, with a performing lounge to boot. 
210 Atwells Av., 272-9030. Bar 


CAHOOTS 


The munchees you'd expect at a hotel's happy hour 
bar,andalot more that you wouldn't expect. Inside 
the Marriott Hotel, at the corner of Charles & Orms 
Streets, 272-2400. Bar 


CAPRICCIO 
This is classic dining elegance, Italian style. At the 
corner of Dyer & Pine Streets, 421-1320. Bar 


CAY 

An unusually broad variety of foods from this 
coffeehouse with an atmosphere all its own. 14 
Imperial Place, 751-9164. Bar 


POUNTAIN STREET BAR & GRILL 

Though you might at first think this place was all- 
bar, you'd be surprised at the number of tasty and 
inexpensive entrees you can get here. 96 Fountain 
St., 454-7535. 
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JOHN'S RESTAURANT 

Nothing too fancy—just good food for those on a 
tight budget. Beer & wine served. 116 Union St., 
751-2170. 


RECESS PUB 

The emphasis is qn the bar here. Lots of drink 
specials for the college crowd. 105 Richmond St., 
272-9175. Bar 


When you’re done with the sessions of the 
day, you deserve a fun night out. We KNOW 
you're going to be at the Red Brick Tavern on 
Thursday night for the ASCAP Music Show- 
case, but Fridays and Saturdays are happen- 
ing nights in Providence, too. (If you're still 
here Sunday night, you won’ tbe bored either.) 
Unfortunately, says NACB's advertising and 
guide layout manager, space limitations force 
us to only include our Conference Guide ad- 
vertisers and a few other favorite, "notable" 
sites. However, two weekly arts newspapers, 
The New Paper and The Nice Paper, are good 
sources of information on the food/drink/ 
partying scene in Providence. Free copies are 
available in the doorways of most local busi- 
nesses. 


COLLEGE HILL/EAST SIDE/BROWN U. AREA 


GRADUATE CENTER BAR (CCB) 
corner of Charlesfield and Thayer Streets, 421- 
4770 
Cheap beer, darts, pool tables (when you 
go, you'll know why we call it entertainment) 
SH-BOOM'S 
108 N. Main St. (at foot of College Hill), 751-1200 
Dance: ‘50s &‘60s genre oldies, classic rock 


SHOOTERS/CLUB COCONUTS 
25 India St., 273-2555 
Dance club thanks to DJ—huge dance floor! 


PATI 


SPACHETT! WAREHOUSE 

Everything Italian. A highly stylized interior; the 
largest restaurant in Rhode Island. Find out why. 
One Leland St. (in the Foundry complex), 454- 
7555. Bar 


SUBWAY 
Yes, the famous submarine sandwich chain is in 
Providence, too. 55 Eddy St., 751-9590. 


Entertainment 


THE UNDERGROUND 
Faunce House, Brown U., 863-2799 

cheap beer, free popcorn, darts, sometimes 
bands 


DOWNTOWN/BILTMORE AREA 


AS220 
71 Richmond St. (next to Club Babyhead), 831- 
9327 

TBA: Avant garde music & art 


BACKSTREET 
200 Union St., 331-0320 
TBA (usually hard rock) 


BLUE CROTTO 

Classy Mediterranean restaurant on Federal Hill 
has a performing lounge for relaxing entertain- 
ment. 210 Atwells Av., 272-9030. 


CAHOOTS 

in the Marriott, Charles & Orms St., 272-2400 
Top-40/Dance DJ alternating with "The 

Tonee Elliott Band" live. Check their ad in the 

back section regarding promotions for Con- 

ference weekend. 


CAV 
14 Imperial Place, 751-9164 
A variety of performances from jazz to 


Nightlife 
continued on p.38 
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Important Landmarks 

A = Omni Biltmore Hotel 

B = Red Brick Tavern & Church House Inn 
C= Salomon Center, Brown U. 


D= Holiday Inn Meee 
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Nightlife 
continued from p.35 


celtic to poetry readings. A true coffeehouse 
atmosphere: you'll find it all here. 


CHALLERGES ULTIMATE SPORTS PUB 
Corner of Peck & Pine Streets, 861-1385 
Sports pub w/DJ & dance floor 


CLUB BABYHEAD 
73 Richmond St., 421-1698 
Alternative bands most every night 


DESPERADO'S 
180 Pine St., 751-4263 
contemporary country music 


LAST CALL SALOON 
15 Elbow St., 421-7170 
bands; focusing on R&B 


Services 


Other local businesses/services we invite you 
to check out include the following, who have helped 
bring this conference guide to you through their ad 
dollars. For that, we heartily thank them! 


BROWN BOOKSTORE 

From cards and books to Brown sweatshirts and 
souvenirs, this place is a full-fledged college book- 
store worth visiting before leaving. 


CHURCH HOUSE INA 

The comfortable alternative to the big hotels. Big 
rooms with all the homemade touches like in your 
grandmother's house. Reasonable rates. 351-5505. 


COLIY'S 


The record, tape and CD store with everything, and 
so close by. 272 Thayer St., 273-5666. 


HALL'S DRUCS 


Your one stop for medicine, snacks and other sun- 
dries on the East Side. 149 Elmgrove Av., 861- 


PERIWINKLE'S 
101 Richmond St., 274-0170 
comedy 


RED BRICK TAVERN 
122 Fountain St. (between Church House Inn and 
McDonald’s) 

Thu.: ASCAP MusicShowcase; Fri.: Mighty 
Charge (reggae); Sat.: Sugar Minot (reggae); 
Sun.: Livebox, Medicine Ball (alternative) 


SH-BOOM'S 
108 N. Main St., 751-1200 
DJ/dance club, ‘50s and ‘60s tunes 


TRINITY REP 
201 Washington St., 351-4242 

full-fledged plays; this is the city's top 
repertory theater 


5200. 


OMNI BILTMORE HOTEL 

The host hotel for the national conference also 
sports Stanford's,a classy, medium-priced restau- 
rant right in the lobby. Kennedy Plaza, 421-0700. 


THRIFTY CAR RENTAL 

NACB didn’t choose Thrifty to be its official rental 
company out of a hat. They offer the most reason- 
able rates for the best cars in the area. If you need 
a car while in town, call 1-800-367-2277 or (lo- 
cally) 739-8660. 


TOMS TRACKS 
500 square feet of hard-to-find music at rock-bot- 
tom prices with money-back guarantee. 287 Thayer 
St., 274-0820. 


WAYLAND SQUARE WINE & SPIRITS 
A large selection of virtually everything worth 


imbibing. 210 Wayland Av., 621-5216. 
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Though the rest of these don’t easily fit a 
category, they're important to us because they 
support NACB and came to the Conference because 
they had a message to convey to you here in our 
pages. 


ASCAP 

This is America’s oldest music licensing organiza- 
tion but its tens of thousands of songwriter mem- 
bers will tell you they're quite concerned with new 
music as well: witness the ASCAP Music Show- 
case they're sponsoring here. For more informa- 
tion, contact Jonathan Love at 212/621-6229. 


AVIS 

AVMS, or Audio Video Music Service, is the 
producer of "Breaking the Barrier,” a new music 
video show geared to college TV stations. For 
information, call 201/797-2444. 


Bul 

The music licensing organization known for log- 
ging college station airplay also helps new artist/ 
songwriters, too. They're also now sponsoring the 
"Big Apple Radio Broadcast" contest, open to col- 
lege stations. To find out more, contact Steven 
Blinn at 212/586-2000. 


CNN 

The world's largest cable TV news network also 
operates the CNN Newsource Award Program, a 
free satellite feed of raw news stories usable for 
student stations newscasts or production 
coursework. For details, call Bob Schuessler at 404/ 
827-2156. 


COMEDY CENTRAL 

It’s a bird, it’s a plane...no, it's America’s largest 
all-comedy cable TV network. And the sponsor of 
the comedy category of the 2nd Annual National 
College TV Programming Awards. 


CVC REPORT 

When you want toknow what's hot in music video- 
and not just what's on MTV-then the trade publi- 
cation you need is CVC. For subscription or 
reporting information, call 212/533-9870. 
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El EXTERTAINMENT TELEVISION 

The cable network that provides you with 24-hour- 
a-day entertainment news and features is also 
sponsor of the drama category of the 2nd Annual 
National College TV Programming Awards. 


HBO 

HBO is comedy, sports, movies, original program- 
ming, and a heck of a lot more. Home Box Office 
also owns and operates the Cinemax cable network, 
as well as part-interest in Comedy Central. And 
it’salso the sponsor of the special events category of 
the 2nd Annual National College TV Program- 
ming Awards. 


UNIVERSITY OF DENVER 

If you're a college broadcaster, have you considered 
graduate studies in mass communication and jour- 
nalismasanext step? Various tracks offer a cross- 
disciplinary approach to the media, and could be the 
best route to a satisfying career in the industry. 
And what setting could be better than the cosmo- 
politan center of the Rocky Mountains? For more 
information, call 303/871-2166. 


If You Liked the Confer- 
ence, But Hated the Trip... 


.« Then attend one of NACB's 
annual Regional Conferences 
of College Broadcasters! 


¢ 2nd Annual Midwest Regional: 
Feb. 27-28, 1993: Chicago, IL 


¢ 5th Annual Western Regional: 
Mar. 11-13, 1993: San Jose, CA 


¢ 4th Annual Mid-Atlantic Regional: 
Apr. 1993: date & location TBA 


¢ 3rd Annual Southern Regional: 
Apr. 1993: date & location TBA 


Call 401/863-2225 for details! 
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NACB was started in 1988 in order to fulfill 
perceived needs in the college broadcasting commu- 
nity by opening the channels of communication 
between college radio and TV stations. 


NACB provides its member college sta- 
tions many services which parallel those that 
their commercial station counterparts receive. 
NACBorganizes national and regional confer- 
ences, publishes the only trade magazine, 
newsletter poster and handbook geared ex- 
clusively to the college radio and TV commu- 
nity, and operates the first and only student- 
produced, radio and television program ser- 
vice. NACB thus allows college stations to 
focus their efforts on more creative tasks and 
saves them from having to address problems 
already solved by other stations. 

NACB is governed by its members and 
staffed by undergraduates and recent college 
graduates. Thismanagementstructure ensures 
that NACB will always remain responsive to 
the needs of college broadcasters and to the 
fast-changing world of electroniccommunica- 
tions media. 


NATIONAL CONFERENCE OF COLLEGE BROADCASTERS 

The NACB National Conference brings 
together students, faculty members and re- 
spected media industry professionals from 
across the country for a weekend of panel 
discussions, seminars and workshops. Topics 
discussed range from important issues for 
young broadcasters, such as ethics in broad- 
casting, to practical technical and manage- 
ment seminars. The NACB Board of Directors 
elections are held at the conference and the 
activities of the association are discussed and 
voted upon. 

The Annual National Conference is held 
in Providence in November. Walter Cronkite, 
Ted Turner, Quincy Jones, Laurie Anderson, 
Michael Fuchs and Morley Safer are among 
our hundreds of past speakers. Issues of rel- 
evance to student stations and professional 
media are covered in the 80+ sessions each 
year, in addition to music showcases, exhibi- 
tor trade shows and special screenings. 


RECIONAL CONFERENCES OF COLLEGE BROADCASTERS 

Modeled after the national conference, re- 
gional conferences include panel discussions, 
workshops and seminars on a regional scale. 
While the NACB-run national conference re- 
quires extensive travel, member school-run 
regional conferences allow many people from 
each station to attend at minimal expense. 

Regional conferences are based upon the 
principle that one can often learn as much 
from the school “next door” as from a school 
across the nation. Local industry professionals 
are chosen to lead the seminars. This commu- 
nity-based focus has the added advantage of 
providing stations with contacts tomedialead- 
ers within their own area. Both the station 
members and professionals are encouraged to 
maintain their relationship long after the con- 
ference ends. 


PUBLICATIONS 

NACB publishes the only trade magazine 
for the college broadcasting and communica- 
tions market. College Broadcaster--with a circu- 
lation of 3,000--reaches every NACB member 
radio and television station and broadcast- 
ing/communications department in the coun- 
try. 

The magazine serves two purposes. First, 
it acts as a member magazine, providing up- 
dates on NACB and member station activities. 
Second, it serves as a trade magazine for the 
college community. The magazine features 
articles written by industry professionals (in- 
cluding lawyers and engineers), NACB staff, 
and members. 

The NACB Newsletter poster, which de- 
buted this fall, is a quarterly calendar of media 
industry events, quotable trivia and entertain- 
ment information that stations can use on-air, 
and details on NACB projects that members 
can take advantage of. 

The NACB Station Handbook is the compre- 
hensive manual published yearly that con- 
tains detailed information on every aspect of 
college/school station operations, as well as 
reference sections on FCC rules, resource 
groups for stations, media books and periodi- 


OOOO LOO 


40 HOW SBE HEAR: 


DIRECTIONS POR THE PUTURE 


NACB/UNETWOR K 


cals and more. The upcoming edition will 
include expanded engineering and legal sec- 
tions. 


U Network is a programming service that 
provides college radio and TV stations with a 
forum in which they can exchange their best 
works. Programming will improve as a result 
of stations being able tostudy the high-quality 
product of their peers and being able to pro- 
duce programming with the incentive of reach- 
ing a national audience. In addition, by pro- 
viding affiliate stations with high-quality pro- 
gramming, thenetwork will increaselocal and 
school support for these affiliates. 

U Network has operated with periodic 
satellite feeds to stations. Currently being com- 
piled is U/X, the U Network Program Ex- 
change, a national directory of student- and 
independently-produced programming 
geared for a college-age audience with an 
expected total of thousands of hours of shows 
available to college stations at low or no cost. 
U/X will dramatically increase the number of 
hours of programming available to our mem- 


NACBruns three national competitions to 
recognize the best student program works 
and station operations, sponsored with cash 
prizes by various media corporations who are 
concerned with the future of the industry. 

¢ The Interep Radio Store National Col- 
lege Radio Awards: Over $7,500 in cash prizes 
are given annually to the best student stations 
in a variety of programming and station op- 
eration categories. Deadline is in October. 

¢ National College TV Programming 
Awards: Over $2,500 in cash prizes are given 
annually by broadcast and cable networks 
and other media-related organizations to rec- 
ognize the best student programs intended for 
college TV broadcast. Deadline is in October. 

© U Festival of Student Film, Video and 
Animation: Cash prizes, paid internships, 
exposure to the Hollywood production com- 
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munity via Los Angeles-area industry screen- 
ings, and a compilation videotape distributed 
in videostores are among the incentives to 
students to enter this national programming 
competition. Deadline is in January. 


GENERAL MEMBER SERVICES 

¢ Member Support Network: Free aid 
from NACBstaff and member station resources 
from a support letter to administrators to lists 
of stations in your area who've dealt with your 
current problems. Our professional legal and 
engineering counsels are also only a phonecall 
away. Inaddition, NACBrepresents members 
on national and local issues affecting college 
broadcasting. 

e On-Line Computer Network: For the 
latest information on FCC rulings to hundreds 
of listings of media jobs, internships and 
awards available to student broadcasters, just 
log on! Or share ideas with other college/ 
school stations across the nation. Available 
free via any Internet/Bitnet-connected termi- 
nal. 

e College Radio Cooperative: College/ 
school stations can earn up to thousands of 
dollars annually from this underwriting coop- 
erative with The Interep Radio Sore. We bring 
national advertisers and promotions to sta- 
tions through FCC-legal, non-commercial un- 
derwriting spots. 

e Radio Ratings: Discounted station rat- 
ings to non-commercial college radio via 
Arbitron. 

e Other services: NACB members can 
obtain NAB publications at the member rate 
without paying NAB dues. 


MEMBERSHIP 

Membership in NACB is unconditionally 
open to all university, college and junior col- 
lege television and radio stations, production 
clubs and media departments. In addition, 
students, individuals, faculty members, in- 
dustry professionals and radio and television 
facilities at high schools may be eligible for 
membership based on their radio/television 
background and current industry /commu- 
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nity involvement. There are four types of 
NACB memberships: 

Station Membership ($75/year) is open 
only to radio and television stations or clubs 
affiliated with an accredited academic entity. 
This membership entitles a station to: free U 
Network affiliation, one NACB Station Hand- 
book manual, access to on-line computer net- 
work, discountratings from Arbitron and pub- 
lications from NAB, reduced registration to 
NACB’s national and regional conferences, 
participation in the national advertising coop- 
erative, two votesin NACB affairs, two College 
Broadcaster subscriptions and one NACB News- 
letter poster subscription. 

Department Membership ($75/year) is 
open only to media-related academic de- 
partments affiliated with an accredited aca- 
demic entity. This entitles the department to 
all Station Member benefits except U Network 
affiliation is replaced by a second NACB Sta- 


tion Handbook manual (thus receiving both the 
Radio and TV editions). 

Professional Membership ($30/year) is 
available to those persons employed by or 
affiliated with professional companies in the 
media and other industries with an interest in 
college broadcasting. Professional members 
receive a subscription to College Broadcaster 
and the Newsletter, discounts on NACB pro- 
motional products, services and conference 
registrations, a copy of the Professional Mem- 
ber Directory and access to the on-line com- 
puter network. 

Individual Membership ($20/year) of- 
fers a wide variety of benefits to individual 
students and faculty. This membership in- 
cludes a personal subscription to College Broad- 
caster magazine and the NACB Newsletter 
poster, discount national and regional confer- 
ence registration, access to the on-line com- 
puter network, and carries one vote in NACB 
affairs. 


The National Association of College Broadcasters and Fifth Annual Conference 
of College Broadcasters are made possible by the generous support of 


The CBS Foundation ¢ The Skirball Foundation 
Sony Corporation of America ¢ Time Warner, Inc. 


Amblin Entertainment ¢ Brown University ¢ Foundations of the 
Milken Families ¢ The Interep Radio Store ¢ Lucasfilm, Ltd. 
MTV Networks ¢ NATPE International ¢ National Association of 
Broadcasters ¢ National Broadcasting Company, Inc. ¢ National 
Cable Television Association * Ross Family Charitable Trust 
Unicorn US.A. 


N.S. Bienstock, Inc. ¢ Alan J. Patricof ¢ Pels Foundation ¢ Frank Stanton 
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Morse ® Phil O'Hara ¢ Mary O'Reilly ¢ Dan 
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88 Benevolent Street, 272-9550 


WBRU-FM 95.5 is the epitomy of successful, 
student-run, commercial college radio. The sta- 
tion began transmission in 1936 as the world's 
first college carrier current station, to which a 
commercial FM outlet was added a quarter-cen- 
tury later. Presently, WBRU-FM programs “The 
Edge,” a progressive format created by Media 
Strategies. WBRU is consistently ranked in the 
top five Arbitron-rated stations in the Provi- 
dence area. Although separately incorporated 
from Brown University, WBRU remains student- 
managed and almost completely student-staffed. 
WBRU’s nearly one million-dollar budget comes 
completely from advertising revenue. Many 
WBRU alumni have gone on to careers in com- 
mercial radio. 

True to the traditional concept of college 
radio, WBRU-AM is the underdog, free-form 
voice of Brown. Supported by the university and 
WBRU-FM, WBRU-AM broadcasts only oncam- 
pus and is used asa training ground for its parent 
station. 


3rd Floor, Faunce House, 863-2222 


Five years ago, BTV was started as an experi- 
mentin student-run video productionand broad- 
cast. The station utilizes Brunet, a cable system 
initially installed for use by a computer network 
which extends into most dorm rooms and build- 
ings on campus. As a non-commercial station, 
BTV relies on funding from Student Activities 
fees and special fundraising coordinated through 
the university. 

From its inception, the strength of BTV’s 
programming has rested on original, student- 
produced material. The station produces origi- 
nal shows in a wide variety of genres, including 
soaps, comedy, news, sports and music video. 
BTV's On Campus, a news magazine show giving 
various regional perspectives on a current na- 
tional campus issue via segments from NACB 
member TV stations across the country, was the 
first national show to air on U Network. 

BTV has found healthy support from the 
university. Since the addition of new studio 
space in Faunce House, BTV has been able to 
improve the outward appearance of its shows. 


RUN FOR THE NACB BOARD OF DIRECTORS 


Applications for the board which decides the 
future direction of the Association are being 


accepted at the Registration Area until noon on Fri., Nov. 20. 


Remember—all members are entitled to vote for the new 
Board of Directors. The elections will take place at Saturday 


lunch. 


All finalists will be given a chance to speak before the election. 
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ASCAP Welcomes the Attendees of the 
NACB National Conference 
of College Broadcasters 
to the 


ASCAP Music Showcase 
Thursday, November 19, 9pm 


featuring some of America's best 
up-and-coming artists: 


TVT Records' 
Emergency Broadcasting Network 


"Boston Rumble" winner 


Big Catholie Guilt 


Famous Music's 


Works on Blue 


at the Red Brick Tavern 
on Fountain St., Providence, RI 
around the corner from the Omni Biltmore Hotel 


IF YOU'RE NOT 
SURE WHO'S 
SEEING YOUR 
MUSIC VIDEO, 

SEE US. 


CVC Report can help you track your track record. We report on influential 
music video outlets throughout the country: national, regional and local 
broadcast and cable shows, video clubs and pools, country outlets and 
college programs. More than 100 reporters in total. 

Each issue also contains news, reviews, charts, production information, 
new releases, contact updates, industry dialogue and more. 

If you're not sure who's seeing your music video, 


send for a free sample issue and find out. 


The music video programming wis uh 
648 Broadway Suite 700, NYC 10012-2314 © 212-533-9870 « Fax: 212-473-3772 OPE PORT: OPE PORT: PORT 


Win a Trip to the 
Big Apple 


THE BIG APPLE RADIO 
BROADCAST CONTEST 


M MUSEUM OF (ai & RADIO R BML = 


For details on how to enter see your NACB registration pack, or be 
on the lookout for info by mail to your school in January, or contact: 
Steve Blinn at BMI, 320 W. 57th Street, New York, New York 10019. 


University of Denver Graduate Studies 
Mass Communications & Journalism 


Look to the University of 
Denver for a Masters in 
Mass Communications, 
Public Relations or 
Advertising Management. 
Our programs are de- 
signed to prepare you for 
a professional career in 
the media or for further 
study in mass communica- 
tions. 


Our graduate studies 
programs offer you a 
broad-based understand- 
ing of the role of mass 
media in contemporary 
society. MA students 
may pursue either a video 
emphasis, which includes 
video production or 
screen writing, or a 
student-designed empha- 
sis. MS students in Public 
Relations take a special 
course sequence which 
combines theory and 
applied skills including 
media campaign strategies 
and design. The MS in 


Advertising Management 
program combines 
coursework from two 
disciplines-- mass commu- 
nications and marketing. 


Continue your education 
surrounded by breathtaking 
beauty and uncompromised 
academics. Our program 
affords you the opportunity 
to work closely with 
faculty in small seminars 
and on research projects in 
a friendly, informal atmo- 
sphere. Teaching assistant- 
ships, work study posi- 
tions, and scholarships are 
available. We also offer a 
wide variety of internship 
opportunities. 


University of Denver 
Director of Graduate Studies 
Denver, Colorado 80208 
(303) 871-2166 


UNIVERSITY of DENVER 


A Revolution 
In Journalism 


Education. 


Eom CNN, the world’s news leader, comes a breakthrough 

in broadcast education. The nation’s premier newsfeed service, 
CNN Newsource is being donated to all television journalism 
schools in recognition of their outstanding contributions to 
broadcast journalism. 

Over 200 of the nation’s leading broadcast news stations 
currently depend on this video/wire newsfeed for their daily 
national and international news coverage. Put your students 
in touch with the real world of news as it happens. 

The CNN Newsource Awards Program — a revolution in 
journalism education. 


CNN NEWSOURCE 
AWARDS PROGRAM 


For more info contact Bob Schuessler —Vice President of Special Projects for 
Turner Program Services at (404) 827-2156 or Fax (404) 827-3640. 


CONGRATULATIONS TO A 
BUNCH OF STANDOUTS. 
FROM A BUNCH OF STAND-UPS. 


Standing ovations to the winner of the 
COMEDY CENTRAL Award for Best 
College Comedy Show and to all the 
finalists of the 2nd Annual National 
Conference of College Broadcasters. 


Outstanding! 


Winner of 
‘not one stinking ei 2 
Excellence in = 3 N ith less 
Broadcasting Award ow with less 
commercials 


1990 and hardly any 


1991 
1992 Subliminal Messages 


| (201) 797-2444 


or ee Audio Video Music Service 
Breaking the Barrier shows you 250 Kipp Avenue 
where music's heen and where it's going. Ehnwood Park, N.J. 


Whether it's Blondie getting their break at NYC's infamous 
CBGB's or Blitzspeer loading out of the club at 3:30 am. 


Breaking the Barrier takes you foit, puts you init. 


Order it today before you have to explain to someone who earns more than you why you don't have it! 


F ongratulates 
all of this year’s entrants, 


and salutes the excellent 
work of the NACB. 


e’re proud 
to present the HBO 
Comic Relief Special 
Events Award to the © TELEVISION 
next generation of s FORTHE & 


broadcasters. 


ihe 


Howard 
Stern 
Interview 


Premieres 


Nv _ 


1992 / (9? ENTERTAINMENT 


TELEVISION. 


I you don’t get El, call your cable company. 


If you're looking for a convenient way to 
get around town and see the sights... 


WEURUEFTY CAR 


The official car rental 
service for the 
5th Annual National Conference 


of College Broadcasters 
Best rates in the area! 


Call 1-800-367-2277 


and ask for their special weekend rates. 


$1.00 OFF ANY USED 
OR NEW CD, TP OR 
LP AT TOMS TRACKS 
(WITH THIS COUPON) 


GOOD THRU NOV. 23, 1992. 
ONE PER PERSON. 


Ww 
e we psEP 


Tom's Tracks is kind of hard to 


find, but well worth the search. 
We're upstairs between Taco Maker and 
Fotomat on Thayer Street. We've got used & 
new CD's Tps & Lps cheap! Lots of titles you 
won't find at the chain stores, and overmght 
special orders for any CD or Tp in print. 


WAYLAND 


SEO U-AeR-E Largest 
Wine & Spirits selection 
of wines 


& liquors 
on the 


210 WAYLAND AVE. 


PROVIDENCE, RI : 
621-5216 East Side 


Living in a bookshop ts like living 
in a warehouse of explosives. Those 
shelves are ranked with the most 
furtous combustibles — the brains 
of men. 


Christopher Morley 


Brown 
Bookstore 


244 Thayer Street, Providence, RI 


a 


COMPACT DISCS, & TAPES 


272 Thayer Street - Providence - RI 02906 
(401) 273-5666 


OMNI #% BILTMORE HOTEL 


The Omni Biltmore Hotel is extremely proud to host 
The Fifth Annual National Association of College 
Broadcasters Conference in Providence. 

We wish you an enjoyable and 
most productive weekend. 


Kennedy Plaza 
Providence, RI 
02903 


SRUEL M. OELBAUM, B.S., Reg. Ph, 
149 ELMGROVE AVE, PHONE 861-5200° PROVIDENCE, R.1. 02906 


Church Ftouse Inn 


| eeee | | 
eee 


Bed e& Breakfast 


Rates Weeknights 

(Sun., Mon., Tue., Wed.) 
Single $49 
Double $69 
Suite $89 


122 Fountain Street, Providence 


751-7209 ¢ 351-5505 


2 Great Night Clubs under 1 roof 
Reasonable Drink Prices Every Night 
and Plenty of Parking, 


791-7209 + 351-5505 


POOL TABLES « VIDEO GAMES + TV'S « FOOD 
Nov. 19 - ASCAP Music Showcase ee 
REGGAE WEEKEND: Nov. 20- Mighty Charge, Nov. 21 - Sugar =, z 
Minot; ALTERNATIVE Nov. 22 - Livebox,. Medicine Ball 


Blue Grotto 
SE ANG a rea pe 
Unique Italian Cuisine 
Luncheon « Dinner « Cocktails 
(Valet Parking) Private Rooms 
Available for Parties 10-50 
Major Credit Cards Honored 


Luncheon: 11:30am - 3:00pm Monday-Friday 
Dinner: 5pm-10pm Mon-Sat, 12pm-8pm Sun 


Tel: (401) 272-9030 « 210 Atwells Ave., Prov RI 02903 


fine india cuisine 


Kabob-N-G@urry 


Lunch Specials Under $5.00 


"ALL YOU CAN EAT BUFFET" 
EVERY SUNDAY 11:30am to 3:00pm: $6.95 


FREE DELIVERY—5:00pm to 10:00pm 


Call us at 273-8844 
261 Thayer St., opposite Avon Cinema 


Open 11:00am to 10:30pm Daily 


Fountain St. Bar & Grille 


96-98 Fountain St. ° Providence: 454-7535 
1 minute from Biltmore 


THU: 11:30 to 2:00 Buffet $3.95 Thursday to Sunday Special 
Band ¢ Drink Specials Roast Turkey Dinner $4.95 
10¢ Buffalo Wings8:00pm to 11:00pm 1 Ib. Prime Rib Dinner $8.95 

5 BBQ Spare Rib w/Pasta $5.95 
FRI: 11:30 to 2:00 Buffet $3.95 11b. Delmonico Steak Dinner $8.95 
Band 9:30pm to 2am 

Full Menu also Seafood 
SAT: 9:30pm to 2am 


Veal a 
~ with this. 


Boa 163 Benefit St. Providence 751-2248 
wo =|, 178 Angell St. Providence 751-9214 
TIE a > %, , & 


aug 


$1 off any of our Superlative 
Sandwiches 
open late night: 
Thurs. till lam ¢ Fri-Sat till 2am 


DOWNTOWN PROVIDENCE 
55 Eddy Street (BCH IW D omm) HsTeL, 
Providence, RI 02903 
(401) 751-9590 
We DeliverT° Omni Biltmore 


HOT OR Coun SUBS & SALADS SM 


rge j 
For twice the ait just say"SUPER" add = 1.00 = 2.00 
Q BMT (ham, genoa salami, pepperoni, bologna 2.69 3.99 
O SUBWAY CLUB (coast beef, turkey, ham)___ 2.79 4.39 
O SPICY ITALIAN (genoa salami, pepperoni)___ 2.49 3.69 
OQ COLD CUT COMBO (ham, aa. pbolpgna) 1.99 2.99 


O VEGGIE & CHEESE 1.69 2.49 
O TUNA 2.49 3.99 
O SEAFOOD & CRAB 2.99 4.99 
O BLT 2.39 3.49 
O HAM & CHEESE 2.49 3.69 
O ROAST BEEF 2.59 3.99 
O TURKEY BREAST 2.49 3.99 
O TURKEY & BACON DELUXE 3.49 4.99 
O MEATBALL 199 2.99 
O STEAK & CHEESE 2.79 4.39 
QO 

O BBQ RIBS 2.79 4.39 


QO CHICKEN BREAST 2.49 3.99 
OQ CHICKEN PARMESAN 2.49 3.99 


FREE FIXIN'S... Cheese ¢ Onions ¢ Lettuce * Tomatoes 
e Pickles Green Peppers ¢ Olives © Salt ¢ Pepper ¢ Oil 
On Request. ..Mustard * Mayonnaise © Hot Peppers * Vinegar 


any Large | any Large 
jSandwich or Salad) jSandwich or Salad, 
| expires NOv, 30, 1992 | | expires Nov, 30, 1992 | 
| Not valid with any other offer | Not valid with any other offer 


“We welcome you to relax, 
in the friendliest atmosphere 
with the quickest service.” 


Games, Munchies and More. 


Open 7 days 
Friday and Saturday ‘til 2A. M. 


“Home of the Classic Draft” 


WHERE TO EAT 
BETWEEN 
COURSES 


dangeJe 


sandwich shops ‘a ice cream 


Over 170 locations throughout New England 


The Pavarotti of 
Rhode Island pereetn 
Restaurants 


Call for 
FREE STRETCH LIMOUSINE | 
Pickup at your Hotel 


Classic Dining Elegance 
Corner Dyer & Pine, Providence 
Luncheon, Dinner, Cocktails 
All Major Cards | Entertainment 
Doorman Parking | 421-1320 


CHAMPAGNE 
BREAKFAST- 


; YF NV VC aC a0, xKXXK 
4 KAXX xX ONAN NN ZS 


..-Greek Souvlaki, Greek L AGW NMA 


Salads, Kabobs, Mousaka, J RESTAURANT + COCKTAILS : 
Seafood, Etc. ] 27/ THAYER ST. 


N American Cuisine - 
WOOD CHARCOAL BROILING.. Opens at 5 PM California Style 


Se 0 8 a i ee tm 


GREAT ITALIAN FOOD, 
ALL-AMERICAN FUN 
NOW AT THE FOUNDRY! 


Downtown Providence's house salad and freshly-baked loaves of San 


newest Icalian restaurant Francisco sour- 


3 is the bigwest on-going dough bread. va 
show of sensory delights. And it’s all hap- At family ( 3 
pening in The Foundry’s old “Boiler Flouse.” prices \ = PROMENADE 
FOOD: Imagine 11 made-from-scratch FUN DECOR: ~_KINGSLEY= | 
spaghetti sauces to enjoy - from rich meat Imayineacasual, 
sauce cto our clam sauce. And House fun, eclectic, All-American decor that'll 


Specialties like The In- 


credible 15-Layer Baked 


knock your socks off. Stained 
xlass, unique antiques, and bric- 
Lasayne. And Feasts - a-brac galore tor people of all 
combination platters for anes 
those dining, occasions So gather your family 


when you wane it all, or your tamily of friends and 


buc can't decide what. come, sit, eat, and enjoy a din- 


Warehouse 


MINESCFONCE SOUP OL Crisp CED foruet 
THE SPAGHETTI WAREHOUSE © IN THE FOUNDRY * ONE LELAND STREET © 454-7555 


i Seman Feet Lunches, Delmrous Dinners aod Moeoontble (ates Douly) Pree Parkong i 


Entrees include ing experience you'll never 


a EF. Mid-Eastern FREE DELIVERY 


Vegetarian on the East Side 
“DE-UTE 


& Kosher (minimum $8 order) 
758 Hope Street 


Providence, RI 
(401) 454-5652 


-e uf 2 uty 


ee eaeEANCESCA -- Fresh Sliced mushrooms.and pro- 


sciutto with tomato sauce and mozzarella. 


SHRIMP PIZZA -- A delicious white pizza baked with garlic, 
herbs and mozzarella cheese with a sea of big tasty shrimp. 


TRY OUR FAMOUS PIZZA FOR DESSERT! 


APPLE PIE HONEY NUT PIE DESSERT CALZONE 
Baked with apples, honey, Our fresh baked crust with A creamy sweet & savory 
sweet spices and cheese. chopped walnuts, honey filling with chocolate 
7 Inches/4 Slices. sauce and cheese. morsels and fresh fruit. 

7 Inches/4 Slices. 


Mention this ad and get 


$2.00 Off ANY LARGE PIZZA. 
Call 351-FOOD 


Gourmet Pizza 


$5.00 MIN. That's Going Places! HOURS 
DELIVERY 374 WICKENDEN ST. | Mon-Sat: 1lam - 1am 
EAST SIDE/DOWNTOWN PROVIDENCE Sunday: 2pm -1am 


JOHN'S RESTAURANT 


116 UNION STREET 
PROVIDENCE 


f 


ic 
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| BEER & WINE 
Open 6am - 5pm 


Offering the Finest in Tex-Mex and Grilled Food 
Also a Wide Variety of Beer & Spirits 
Open for Late Night Dining 


272 THAYER STREET ¢ PROVIDENCE, RI 
FOR TAKE OUT: 273-RIBS 


BREAKFAST 
LUNCH 


TIQU 
MUSIC & MORE 


LIVE MUSIC NIGHTLY AFTER 9PM 
14 IMPERIAL PLACE, PROVIDENCE 751-9164 


CLOSED SUNDAYS & MONDAYS 


WHERE 
CAN oe FIND 


ee CREAM & 01 
FROZEN YOGURT?“ 


BENGJERRY 'S. 


VERMONT’S FINEST ¢ ICE CREAM & FROZEN YOGURT:: 


235 Meeting Street « Providence 


421-1114 


providence 
rhode island 
401 272 3620 


lunch. dinner bar 


Three Steeple Street 


FELLINI CAFE & PIZZERIA 


WHJY Pizza Awards 
Winner - Best New York Style Pizza 


° by the slice or whole 
° eos wheat thin crust 
. and other Italian sandwich specialties 


Fastest delivery service in the city! 


OPEN DAILY 7AM - 2AM 166 Wickenden St. 
To Order Call 751-6737 


$2. 00 of any pizza with this ad 


frait smoothies ® fresh squeezed juices ® baked goods ad 
cappuccino *® espresso ® exotic coffees 


R.L.'s #1 NIGHT SPOT 


Featuring "The Tonee Elliott Band" 
and the Hottest D.J.'s every night playing 
the best in Top 40/Dance Music. 


+ 

Thursday Nov. 19th— KIX 106 FM Night. “2 
"One Minute to Erotica" Dance Contest, 
3. Madonna's "Sex" Book Booth and more! >. 


| Complimentary Entrance | 
into Cahoots IN 
Thursday Nov. 19th and | 
Sunday Nov. 22nd ! v 
| with this coupon and your |x 
| NACB Conference Badge. : 


ares Oe 


FRIDAYS & SATURDAYS-LADIES 
PAY NO COVER BEFORE 10PM 


PROVIDENCE \NATTIONT. 


Charles and Orms Streets, Providence, Rhode Island 02904 (401) 272-2400 


Barnsider's 


Mile & a Quarter 


"Exceptional dining, lovely atmosphere." 


JUICY STEAKS, 
FRESH SEAFOOD 


Free valet parking 
Friday & Saturday 


Banquet facilities for 
large or small groups 


DINING HOURS: 

MON. -THUR. 5-10P.M. 
FRI & SAT. 5-11 P.M. 
SUN. 4:30 -9 P.M. 


375 SO. MAIN ST. 
PROVIDENCE, RI 351-7300 
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Conference 


DIRECTIONS 
FOR THE 
FUTURE 


NOVEMBER 
Lo FP Powre) 2 2 


1992 
Omni Biltmore Hotel 
Providence, Rhode Island 


National Association of College Broadcasters 


The National Association of College Broadcasters 
(NACB) is the nation's only trade association of 
student-operated radio and television stations and 
communications depar tments. Though just over 
four years old, NACB has become a recognized 
leader in the expanding field of college broadcasting. 
As media technology has become accessible to 
student producers, the college community has 
become an impor tant factor in the development of 


innovative programming and ideas. 


NACB was founded in 1988 to fill a perceived need in 
the college media community by opening the 
channels of communication between radio and 
‘euelen stations and maximizing their potential. 
NACB provides its member stations many ser _ vices 
which parallel those that their commercial station 
counterpar ts receive. 

NACB is a member -run, non-profit organization. The 
Board of Directors is composed of students and 
faculty from NACB's membership who are elected 
annually at the National Conference. The 
management staff is made up of recent college 
graduates appointed by the Board. Y_ ouare invited 


to attend the Fifth Annual National Conference and 


become par t of NACB. 


BNfemwa See Hear 


U NETWORK 


U Network is the non-profit programming exchange service which links 
hundreds of college campuses and schools across the nation. A free 
listing service to NACB member stations, U Network serves as a 
national clearinghouse for the best of student- and 
independently-produced radio and TV shows—music, information and 
entertainment programming previously unavailable at any 
cost—available for broadcast on college stations. As U Network 


producers, students are challenged to create quality shows and receive 


PUBLICATIONS 


Respected by students and professionals alike, College Broadcaster 


national exposure. 


magazine is read at more than 550 college radio and television stations 
and communications departments in the country. The magazine 
provides a comprehensive mix of articles, department features and 
special listings covering the needs of college stations and students 
interested in media careers. The magazine makes readers aware of 
changes occurring both in the professional and college media world and 
how these developments interact. The NACB Newsletter, recently 
redesigned in a wall-poster format, is NACB's primary means of 
communication with the college/school electronic media community. 
Containing information on NACB projects and news of general interest 
to student broadcasters, the poster is distributed quarterly to all 2,000 
U.S. student radio and TV stations. The NACB Station Handbook is 
the most comprehensive resource guide for college/school radio and 
television stations covering all aspects of station operations, including 
management, programming and fundraising. Published annually in 
both a radio and TV edition, the handbook is distributed to all 


SPECIAL SERVICES 


NACB also maintains an on-line computer bulletin board system, 


member stations. 


including a database of media jobs and internships, detailed 
information on all aspects of college media, and more. The National 
College Radio Sponsorship Cooperative brings national advertisers 
underwriting dollars to student stations. Professionally prepared 
station ratings are available to NACB member stations at a significant 


discount. These and many other services are free to members. 


CONFERENCES 


Finally, the ultimate vision of NACB is realized through its 
commitment to bring together the membership it serves. At a NACB 
Conference of College Broadcasters, be it National or Regional, media 
students, faculty and professionals come face-to-face with one another, 
interact professionally as well as socially, and exchange ideas and 


information through intensive panels, seminars, and workshops. 


Acre you a student involved in college media? 
Do you have a serious interest in radio and TV? 


Are you a faculty member teaching in the 


communications field? 


Then you have the potential to be leader...to make key 
decisions that have an impact on the college media 
industry...to decide the future of broadcasting. 


RUN FOR THE NACB EXECUTIVE BOARD OF DIRECTORS 


The NACB Executive Board of Directors is composed of 
five (5) students and one (1) faculty member from 
Elected 
each fall at the National Conference, Board members 


schools representing all regions of the U.S. 


participate in the operations of the association, 
working closely with the professional staff based at the 
National office in Providence. 


From fundraising and industry issues to U 
Network’ s programming exchange and 
writing for College Broadcaster , the 
Board is the body that leads NACB 

as the body leading the college 

The 


broadcasting industry 
Board's work typically 
consists of: 

e Participating on bi-weekly 

conference calls to make 

decisions on shor t- and long- 

term goals of the organization 

e Strategic development of new 

programs that ser ve NACB‘s 

membership of over 800 stations, 

faculty, students and professionals 

e Working with NACB staff on 

implementation of existing and new 
programs/projects 

¢ Deciding how NACB addresses financial and 
organizational issues within the association 

e Representing NACB at industry conventions and 
events, including NAB, NCT A, CMJ, AERho, BPME, 
as well as at NACB' 
Regional conferences 


Gavin, etc., s own National and 


¢ Deciding how the association will address issues that 
face college broadcasters, from emerging high 


technologies to the protection of legal rights 


, programming 


Whether you are involved in radio or TV 


or promotions, or you are a person with incredible 
ideas, 

NACB wants you! 

Run for the Executive Board! 


Please call NACB at 401-863-2225 to receive a formal 
application (required). 

Postmark deadline for completed applications: October 
19, 1992. 


For eligibility and other specific information, call NACB. 


QSCO) 


1 Society of Composers, Author 


OMNI €@ BILTMORE HOTEL 


Dear College/School Radio and TV, 


I am excited to invite you to attend the Fifth Annual National 
Conference of College Broadcasters. Whether you are a NACB 
member or not, if you are involved in student-staffed radio or TV, I 
know you will find the conference to be an invaluable experience 
in making the most of your time in college/school broadcasting 
and beyond. 


Since its founding in 1988, NACB has continued to develop its 
services and add new ones based on your needs. We have expanded 
the NACB Newsletter into a poster-sized quarterly publication meant 
for station walls, complementing the acclaimed College Broadcaster 
magazine. U Network has refocused itself as a national clearinghouse 
for all student-produced TV and radio programming, helping you to 
acquire a greater amount and variety of programming. We plan to 
match last year’s record of four regional conferences, to let student 
broadcasters interact in almost all areas of the country. The expanded 
NACB Station Handbook manual, discounted station market ratings 

and new computer bulletin board system are some of the other 

S popular member services we provide. 


A The highlight of the year for all NACB members is 
our National Conference. It is a chance for 
college/school broadcasters from around the 
country to exchange ideas with each other and 
& Publisher with the foremost professionals in fields 
ranging from film and video to radio and 
music and beyond. New this year are a 
faculty track for advisors and high school 
station seminars to address topics not 
covered in the 80 general sessions. 


USAIr | 


USAir begins with you 


Bog ry a 
7c i ) ( Rental 


As for entertainment, also new is the ASCAP 
Music Showcase, featuring some of America’s 
best new music live on Conference opening * 
night. Again we will host the College TV 
Programming Awards and the Interep Radio Store 
National College Radio Awards. Stations must apply 
now (see enclosed entry poster and separate rules flyer) to 
qualify for the thousands of dollars in prizes, which will be awarded 
in two gala evening ceremonies during the conference. 


It is fitting that, at this 5th Annual Conference, we will debut 
NACB’s first Five Year Plan. Our theme “Now See Hear: Directions 
for the Future” is more than a name. We want the world to know 
that broadcast/cable radio and TV are exciting media to tune into. 
Our plan outlines the growth of NACB and of student electronic 
media across the country. But it can only happen if you become an 
active part of it. We encourage you to run for a seat on NACB’s 
Board of Directors, the body which guides the association (an 
application flyer is enclosed). 


Take advantage of the world of ideas this Conference opens up to 
you, and watch what happens back home when you implement them 
at your stations. You will never again have an opportunity to 
experience the quality, quantity and depth of media that this four-day 
weekend provides. Hundreds of your fellow broadcasters from 
around the country and NACB’s staff look forward to meeting you! 


Sincerely, 


Glenn Gutmacher 
Executive Director, NACB 
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CAREERS 
Aircheck/Resume Review 
Breaking into Hollywood 
Careers in Broadcast Journalism 
Careers in Corporate 
Communications 

Careers in Radio 

Careers in TV 

Continuing Education 
Independents 

Marketing Yourself in 
Marketing 

Music Industry Careers 
‘Professional Experience vs. 
Degrees 

Scriptwriting 


MANAGEMENT 

Ask a Lawyer 

Curse or Blessing: 

NPR Usurps College Radio 
High School Managers 

Stop Beating the Dead Horse! 
Writing a Governing Document 


PRODUCTION 

What's So Funny? 

Getting in the Game 

More than Talking Heads 
Radio News 

Romance, Murder and Scandal 
The Dedicated and the 
Documentary 

TV Talk Shows 


TECHNOLOGY 

Burning the Toaster 

Duct Tape and a Prayer: 
Solutions for Your Station 
Engineering Television 
Formats of the Future 
Future Technologies 


Nation 


ISSUES 

Censorship 

Educating Your Audience 
Ethics in Media 

Future Shock 

How Liberal Is Your Station 
Music Around the World 
Introduction to College Radio 
Introduction to College TV 
Media Curriculum 

Visual Media Literacy 


MARKETING/SALES 
Fundraising 

Marketing Strategies 
Premiums as a Marketing Tool 
Who’s Tuning In? 

Sales Presentation 

Television Marketing 


PROGRAMMING 

Cable Networking 
Experimental TV 

Life after Sesame Street 

| Want My Music Video! 
Music Press and Radio 

Novel Sources of Programming 
Telecourses 

Television Programming Options 
What Have You Done for Me 
Lately? 


ROUNDTABLES 

By station position: PDs, 
Promotion Directors, 

Student GMs, Faculty Forum, 
High School Managers 

By program format type 
(including 6 TV 

Program Breakouts and 

9 Radio Music Format Breakouts 
plus Sports, News 

and Public Affairs!) 

By issue: Fundraising, The 
Volunteer Staff 

Dilemma, Producing for Students 


All seminars and panels are 
subject to change. 
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School Daze 


| | | a 12:00 noon Registration opens 
fi ge 2:00p-6:15p Informal - 
SS < Roundtables on management, 
& 


music and more! - 
8:00p ASCAP Music Showcase 
9:30a-6:00p Programming & at the Campus Club 
Equipment Trade Show 

9:30a-11:00a Panel Discussions: 

Broadcast Without Compromise 

Censorship & the 1st Amendment 

Radio Drama Presentation 

11:00-12:15p Seminar Session 

12:30-1:00p Lunch 

1:00p-2:00p U Network 

planning meeting; National 


Sponsorship Cooperative 
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9:30a-3:00p Programming & 
Equipment Trade Show 


9:30a-11:00a Panel Discussions: 
Overview of the 92 Campaign 


meeting 

2:00p-4:45p Seminar Sessions 
5:00p-6:00p Dinner Break 
6:00p-7:30p BTV and WBRU 
station tours 

8:00p Keynote Address at 
Brown University 


10:00p Reception 


Keeping the "Cutting Edge” 
Sharp 

11:00a-12:15p Seminar Session 
12:30p-1:00p Lunch 
1:00p-2:00p Executive Board 
Elections 

2:00p-6:15p Seminar Sessions 
6:30-7:30 Dinner Break 

8:00p The Interep Radio Store 
National College Radio Awards 


DIRECTIONS 
FOR THE 
FUTURE 


at Brown University 

9:00p Announcement of the 
new Executive Board 

9:15p National College TV 
Programming Awards at 


9:00a-11:30a Food for Thought 
Brunch sessions 
11:30a Closing 


Brown University 


Conference registration fees this year are $55 per person for members and 
$70 per person for non-members. For reservations called in or postmarked by 
October 19, the rate is discounted to $50 per person/member and $65 per 
person/non-member. Registration entitles you to attend the keynote address, 
all seminars and lectures, scheduled meals, the trade show, informal cocktail 
reception, the ASCAP Music Showcase, the National College TV Programming 
Awards and The Interep Radio Store National College Radio Awards. 


Registration: To secure your space, please register by phone by calling 

401) 863-2225 between 10AM - 5PM Eastern Time. Be ready with the following 

information: Name and phone number of a head delegate, additional name(s) 

of people registering for the conference, name of your school and 
station/department, its address and phone number. The deadline for reduced 
registration rates is October 19, 1992. 


Accommodations: The trade show, seminars and panels for the National 
Conference this year will be held at the Omni Biltmore Hotel in downtown 
Providence. Conference attendees will receive special reduced rates. Please call 
the Omni Biltmore to make your reservation at 401-421-0700 and specify that you 
are attending the NACB Conference. For your convenience, NACB will provide 
shuttle service between the hotel and nearby Brown University campus for campus 
events. Hotel reservations must be made by October 19, 1992; late reservations 
will be accepted on a space available basis. 


Travel: USAir has been designated as the official carrier for the attendees of the Fifth 
Annual National Conference of College Broadcasters, November 19-22. To obtain the 
most curent flight and fare information, call the USAir Meeting and Convention 
Reservation Office at 1-800-334-8644, between 8AM - 9PM Eastern Time. Travel on 
USAir is valid between November 17-24, 1992. REFER TO GOLD FILE # 36330191. 
Thrifty Car Rental has been designated as the official car rental service for the Fifth 
Annual National Conference of College Broadcasters. For reservation and rate 
information, please call 1-800-367-2277 and ask for their special weekend rates. 
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Broadcasters 


See inside for entry details 
or call NACB at 401 863 2225 


The Second Annual National College TV 
Programming Awards 


College television is a fast-growing segment of the 
media industry. In recent years, technology has 
advanced to allow student production groups with 
limited budgets to acquire broadcast-quality 
equipment. That along with distribution on public 
access cable channels have been two major factors 
helping hundreds of college TV stations spring up 
all over the country. However, these stations 
would be nothing without good programming. 

The National College TV Programming Awards 
were created to recognize the best of that program- 
ming in all genres, and to inspire student produc- 
ers to continue to push the limits — to experiment 
with variations of established forms, create new 
ones and develop innovations that may one day be 
adopted by the video world at large. 


RULES 
Entry Guidelines 
For this year’s awards, programs must have been 
initially aired on a college or school TV station 
between Oct. 1, 1991 and Sept. 30, 1992. 
Programs previously aired on U Network are 
eligible but producers must enter it as if it were a 
new program. U Network programs will receive 
no special consideration. We’re looking for the 
most creative, innovative and highest-quality work 
you’re doing. From alternative and rough to 
commercial and slick, the program should 
demonstrate a striving for quality in writing, 
content and production values regardless of the 
type of equipment used and be of interest to a 
college audience. The awards will be adminis- 
trated by the National Association of College 
Broadcasters (NACB). NACB is the non-profit 
trade association for primarily student-staffed 
radio and TV stations in the U.S. 


Show Category of Awards 

A “Show” is defined as a series for broadcast on a 
student TV outlet with three or more episodes; the 
actual show submitted for competition must have 
aired between Oct 1, 1991 and Sept. 30, 1992. 
The Show genres are: 1) Comedy (including 
sitcoms), 2) Drama (includes soaps), 3) Educa- 
tional, 4) Experimental (living or animation), 5) 
Music, 6) News/Magazine/Public Affairs and 7) 
Sports. 


Student Works Category of Awards 

A “Student Work” is defined as any film or video 
project produced by a student or group of students 
while enrolled in school intended for broadcast on 
a student TV outlet. The Student Work genres are: 
1) Drama, 2) News/Documentary, 3) Experimental 
(living or animation), 4) Music, 5) PSA/Promo 
spot and 6) Special Event. 


Prizes 

First and Second Place awards will be given to 
winners in each of Show and Student Works 
categories. Honorable Mention Certificates will 
be given to runners-up in each category. First and 
Second Place winners’ programs will be consid- 
ered for national airing on U Network as space 


Enter The 
National 
College TV 
Programming 
Awards 
(Rules on this side) 
and 
The Interep 
Radio Store 
National 
College Radio 


Awards! 
(Rules on other side) 


i 
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$Thousands$ in 
cash and prizes 
for the second 
year in a row! 


It's easy to win! 


permits. (The number of runners-up and award 
winners may vary by category based on number of 
deserving entries as determined by judges.) 


Judges 

The Blue Ribbon Panel of judges will be com- 
prised of leading individuals in the television 
industry representing a broad cross-section of 
programming orientations in the medium. An 
initial screening of entries will be conducted by 
NACB’s full-time staff of directors. No judge is 
affiliated with any particular college TV station. 
Finalists will be notified by early November to 
encourage them to attend the awards ceremony 
(see “Presentation of Awards” below). 


Presentation of Awards 

The awards will be presented by leading figures in 
the television industry at a gala ceremony 
highlighting all student finalists. The awards 
ceremony will take place before an estimated 700 
student and professional broadcasters at the 
NACB’s National Conference of College 
Broadcasters on the evening of November 21 at 
Brown University in Providence, R.I. Winners 
will not be announced until the awards ceremony. 
Finalists are strongly encouraged to attend the 
Conference. 


Entry Format 

Producers may enter as few or as many award 
categories as desired. There is no entry form or 
fee, but all entries must contain the following * 
information. For Show Award entries, send your 
best episode only. Multiple episodes or a 
compilation of segments from various episodes 
will not be accepted. Student Works Award 
entries must be the complete single work. 

Please attach the following to each tape 
entered, even if you are mailing more than one 
tape per package: Name of Program; Length; 
Name of Show or Student Work category; 
Program genre; List of producer(s); Main contact 
name + mailing address & phone; Station that 
program was aired on (call letters/name); School 
name; Mailing address (if different from contact 
address). Tape formats accepted are 3/4”, 3/4” S- 
VHS, or 1/2” VHS. 


Deadlines 

All videotapes and entry form information must be 
postmarked or delivered by Tuesday, Oct. 13, 
1992. Mailing address: National College TV 
Programming Awards, NACB, 71 George St., 
Providence, RI 02912-1824. No late entries will 
be accepted. NACB is not responsible for any 
incomplete, lost or misdirected entry materials. 
NACB will not accept entries with any application 
materials postage due. 


Questions? 

If you have questions or need any additional 
information, please contact NACB at 401/863- 
2225 (tel.) or fax to 401/863-2221. If you are 
unsure about anything, it is better to get your 
questions answered early so you have time to take 
care of missing materials or other problems before 
the deadline. 


The Interep Radio Store National College 
Radio Awards formally recognizes college radio 
for what it does in a bold, dynamic way. The 
radio industry has demonstrated its commitment to 
the future of the medium by sponsoring an annual 
competition that honors outstanding student 
broadcasters, inspires them to excel in various 
aspects of college radio station operations and 
encourages them to pursue radio as a career. 


The Interep Radio Store and radio stations around the 
U.S. have committed over $5,000 in cash and prizes 
towards these awards, administrated by the National 
Association of College Broadcasters (NACB). NACB 
is the non-profit trade association for primarily stu- 
dent-staffed radio and TV stations in the U.S. 


RULES 

Entry Guidelines 

The awards recognize outstanding work in college 
and school radio. For this year’s awards, work 
described must have been done and/or broadcasts 
aired between Oct. 1, 1991 and Sept. 30, 1992. 
Entrants for Faculty Advisor/Staff category must 
have held the designated post at least partly during 
the aforementioned period, although they are permit- 
ted to have also held the position before or after the 
period. Generally, we’re looking for the most cre- 
ative, innovative and highest-quality work you’re 
doing. *From alternative and rough to commercial 
and slick, the work should demonstrate a striving for 
quality, that you have concern for and relevance to 
those you serve and show promise for the future. 


Station Awards 

The Station Award categories were designed to rec- 
ognize college radio stations for their outstanding 
efforts off the air as well as on-air. Quality, not 
quantity, and substance, not packaging, are impor- 
tant elements for these written submissions. 


1. Community Service Programming: Describe in 
detail your station’s programming in light of the 
community served, using the following questions as 
a guideline. How does your overall programming 
serve community needs (rather than a series of DJs 
spinning their favorite records)? How is the station’s 
programming unique in its market? What specific 
feedback have you received indicating that your 
programming is appreciated? What has your station 
done, on air and off air, to serve the campus (and, for 
stations with an off-campus audience, the off-cam- 
pus) community? Relate specific instances of im- 
pact that your station has had in the community. 


Suggested supplementary materials: press releases, 
sample tape of PSA’s aired, press clippings, etc. 


2. Promotion!Marketing Campaign: Describe in de- 
tail your station’s most unique and successful pro- 
motion/marketing campaign during the past year, 
using the following questions as a guideline. How 
was the promotion organized? Who participated in 
it? How long did the promotion last? What impact 
did it have on your station personnel’s morale, audi- 
ence, etc.? How did you target particular segments 
of your potential audience and/or sponsors in this 
marketing effort? How was the promotion incorpo- 
rated into the station’s overall programming scheme? 
Into the fundraising scheme? What was the goal of 


the promotion? Did you attain that goal? 

Suggested supplementary materials: promotional 
flyers, samples of items created, recent program 
guide, tape of promo spots aired, press clippings, etc. 


3. Station of the Year: Describe in detail your 
station’s management and operations as a whole, 
using the following questions as a guideline. What is 
your station structure? How is it well-suited to 
college station management? What does your train- 
ing program consist of? How is it successful? Is the 
staff primarily student or community based; are they 
compensated? How do your departments interact? 
How is problem-solving addressed in meetings and 
elsewhere? How is work delegated to insure comple- 
tion of tasks/projects? How is leadership demon- 
strated within the station? What do you think makes 
your station unique in its operations? 

Suggested supplementary materials: copy of train- 
ing program guide, station policy and procedures 
manual, mission statement, station newsletters, sub- 
stantial staff memos, etc. 


Individual Works Awards 
An “Individual Work” is defined as program pro- 
duced primarily by a student or group of students 
while enrolled in school intended for broadcast on a 
student radio outlet or is an individual staff award. 
The Individual Works categories are: 1) Creative 
Production (comedy, drama, etc.), 2) DJ/On-Air 
Personality, 3) News Report,4) Public Affairs/Maga- 
zine program, and 5) Sports PBP/Color Commen- 
tary. Maximum entry length: 30 minutes per cat- 
egory per student. All programs must be submitted 
on standard audio cassette and should demonstrate a 
striving for quality in writing, content and produc- 
tion values and be of interest to a college audience. 
In addition, all Faculty/Staff at a radio station 
based at a college, school or other educational insti- 
tution may enter or be nominated for the Faculty/ 
Staff category. Please describe in detail the faculty or 
staff participation at the station, using the following 
questions as a guideline. Which areas and to what 
extent of station operations is this person involved? 
How has this person helped the station grow, yet at 
the same time, maintained an advisory position? 
How does this person help students become effective 
station leaders and managers? What contributions 
and qualities do you think make this person unique? 


Prizes 

First and Second Place awards will be given to 
winners in each of Station and Individual Works 
categories. Honorable Mention Certificates will be 
given to runners-up in each category. (The number 
of runners-up and award winners may vary by cat- 
egory based on number of deserving entries as deter- 
mined by judges.) 


Judges 

The Blue Ribbon Panel of judges, chaired by Ralph 
Guild, Chairman/CEO of The Interep Radio Store, is 
comprised of leading individuals in radio represent- 
ing a broad cross-section of the medium from the 
programming, marketing, community service and 
management aspects of the industry. An initial 
screening of entries will be conducted by NACB’s 
full-time staff of directors. No judge is affiliated 
with any particular college radio station. Finalists 


will be notified by early November to encourage 
them to attend the awards ceremony (see “Presenta- 
tion of Awards” below). 


Presentation of Awards 

The awards will be presented by leading figures in 
the radio industry at a gala ceremony highlighting all 
student and station finalists. The awards ceremony 
will take place before an estimated 700 student and 
professional broadcasters at the NACB’s National 
Conference of College Broadcasters on the evening 
of November 21 at Brown University in Providence, 
R.I. Winners will not be announced until the awards 
ceremony. Finalists are strongly encouraged to 
attend the Conference. 


Deadlines 

All application materials must be postmarked or 
delivered by Tuesday, Oct. 13, 1992. Mailing ad- 
dress: National College Radio Awards, NACB, 71 
George St., Providence, RI 02912-1824. No late 
entries will be accepted. NACB is not responsible 
for any incomplete, lost or misdirected entry materi- 
als. NACB will not accept entries with any applica- 
tion materials postage due. 


Entry Format 

You and your station may enter as few or as many 
award categories as desired. There is no entry form 
or fee, but all entries must contain the following: 


Individual Works Awards 

Please attach the following information to each tape 
entered, even if you are mailing more than one tape 
per package: Name of award category; Program 
genre; Name of Program; Length; Listof producer(s); 
Name of main contact + mailing address & phone; 
Station that program was aired on (call letters); 
School name; Mailing address (if different from 
contact address). 


Station Awards and/or the Faculty/Staff award 
Please attach the following information to each award 
being applied for, even if you are mailing all your 
written submissions in the same package: Station 
name; Main contact name; Mailing Address; Phone; 
School name. (Maximum of 20 pages per award 
category, except if including pre-existing station 
manuals, which are acceptable if bound.) 


Questions? 

If you have questions or need any additional infor- 
mation, please contact NACB at 401/863-2225 (tel.) 
or fax to 401/863-2221. If you are unsure about 
anything, it is better to get your questions answered 
early so you have time to get missing or supplemen- 
tary materials prepared before the deadline. 


What is The Interep Radio Store? 

The Interep Radio Store is the nation’s largest full-service 
sales and marketing company forradio advertising. Itis the 
parent company that own and operates seven national 
radio representation firms: Durpetti & Associates, Group 
W Radio Sales, HNWH Radio Sales, Major Market 
Radio, McGavren Guild Radio, Schubert Radio Sales and 
Torbet Radio, as well as The Interep Radio Store Net- 
works, Cabellero/MG Spanish Media and a number of 
support services including research, marketing and pro- 
motional assistance. 


